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4. Introduction 

 
4.1 Background 

 
Vending as a profession has been carried out since past five decades as a part of both urban and 

rural system. This unstructured vending has been viewed as a nuisance or obstruction to trade 

and commerce in our country. Lack of legal provisions and recognition, this sort of vending was 

viewed as with suspicion and seen as often resulting in blocking pedestrian flows traffic 

congestion, crime, dirt, unsanitary waste disposal on roads and general deterioration of the city. 

According to Ministry of Urban Development and Poverty Alleviation, there are over one crore 

vendors in India contributing to over 50% of country‘s savings and 63% of the GDP comes from 

vendors. (Sekar, H. R.). In India, the National Policy on Urban street vendors 2009 considers 

street vendors as micro entrepreneurs. Street vendors are part of entrepreneurs from informal 

sector who earn an income from their small ventures in public space in uncertain business 

environment. Further, as per this policy on Urban Street Vendors, there are different categories 

of street traders and service providers, stationary as well as vendors; (a) stationary (vending on a 

daily/periodical basis at specific location); (b) peripatetic (vending on foot and sell their goods 

and services and includes those who carry baskets on their head/slung on their shoulders and 

those who sell their goods on pushcarts) and (c) mobile ( those who move from place to place 

vending their goods, services on bicycle, bus, trains and mobile units on wheels, ). These 

categories of street vendors sells goods and services which includes vegetables, fruits, ice 

creams, other food items and also other goods ranging from small pins to electronic items on 

traffic lights or other places. 

Street vending has increased because of rising urban migration and growth in population. 

Hundreds of thousands of young people joins the workforce which puts pressure on the 

economic system to create jobs that can absorb this much labor which in turn leads to 
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unemployment (Ethiopian Economic Association, 2007). As the formal sectors does not satisfy 

and fulfill the need of all these young seeking work, increased number of job seekers has got 

involved in informal sector. 

These vendors form a different segment and among all the visible segments, they occupy a 

special place. They only represent a small population, say, 2% of the urban population (estimated 

around 10 million vendors), are considered to be the vital component of the urban economy – 

they offer variety of goods and services at affordable rates to mass citizens. 

 

 
According to statistics, street vending is extensive in urban India. Past data shows that as per the 

50th round of NSSO (1993-94) estimates, the population of street vendors in urban area 

constituted 0.89% of the population. But the latest statistics provided by National Policy of 

Urban Street vendors (2009), that 2.5% of India‘s urban population is engrossed in street 

vending. This shows a rising number of 1.61% street vendors in almost 15 years from 1993-1994 

to 2009 (Garg, Kulkarni, Garg 2014). Clear current government estimates are unavailable as 

street vendors are not recognized as such in population statistics. 

4.2 Street Vendors Defined 

 
Street vendors have been mentioned in the National Policy of Urban Street vendors, 2004 by 

Govt. of  India ―A street  vendor is  solely defined as a person who offers goods for sale to the 

public without having a permanent built up infrastructure but with a temporary constant structure 

or mobile stall (or head load). Street vendors may be static by occupying space on the pavements 

or other public/private areas, or may be mobile which means that they move from place to place 

carrying their stuff on push carts or in cycles or baskets on their heads, or may sell their goods in 

moving trains, bus etc. In this policy, it is documented that the term urban vendor is inclusive of 

both traders and service providers, stationary as well as mobile vendors and includes all other 

local most spontaneous said terms describe them, such as, hawker, pheriwalla, rehri-patri walla, 

footpath dukandars, sidewalk traders etc.‖ 

 
Street vending absorbs many of those who come to cities as economic refugees from rural, 

because they can enter this profession with very small amounts of capital. They not only generate 
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jobs for themselves through their own initiative and entrepreneurial skills, but also help 

providing employment in agriculture as well as small scale industry. Vendors provide a low cost, 

decentralized and highly effective system of distribution serving variety of products, at prices far 

lower than those spread in the established markets. They reach the consumer at convenient 

locations, even at their doorsteps. Generally, middle class people prefer buying a large 

proportion of their daily requirements from these street vendors, however for the poor people, 

these hawkers are often the only affordable source for items of daily consumption. Therefore, 

these vendors are a vital link between consumers and producers and provide a valuable 

contribution to the economy. But for their operations, urban consumers would have to cover long 

distances by buses, cars and scooters to procure their daily necessities (Kishwar 2001). 

In Delhi, there is an ironical inherited past and existence for street vendors. While the capital 

state is home to the corridors of power that have established national policies recognizing the 

significance of street vendors, in practical, Delhi‘s vendors tolerate the brunt of police 

harassment and mistreatment at the hands of various government authorities. The next sections 

will provide detail about Delhi‘s market for street vendors and legal policies for Delhi‘s street 

hawkers. 

 
4.3 Struggles of Delhi’s street vendors 

 
 

There are around five lakh street vendors in Delhi out of which only 50,000 vendors hold valid 

licenses. Though one can assume many opportunities in street vendors, but concealed fact is 

discontent and anguish. These vendors contribute heavily to the nation‘s growth and economic 

system but still they have to face harassment, confiscation of goods and pushcarts, threatening 

behavior of the cops and municipal corporations. In Delhi, there are popular large markets as 

well as number of special weekly markets (Monday Markets, Tuesday Markets, and so on), 

which are organized by the street vendors throughout the city. These markets are crowded with 

the nearby residents of surrounding areas to buy goods for daily use. 

 

Street vendors brutally face various types of livelihood risks because of the social, legal, 

physical,  and  cultural  environment  in  Delhi.  The  ―Report  on  the  Conditions  of  Work  and 

Promotion of Livelihoods‖ by the National Commission for Enterprises in the Unorganized 
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Sector mentioned that, ‗‗The lack of recognition of the role of street vendors culminates in a 

multitude of problems faced by them such as taking licenses, uncertainty in earnings, insecurity 

of place of hawking, gratifying officers and muscle-men, constant eviction challenges, fines and 

harassment by traffic policemen.‖ 

 

The challenges of street vendors in Delhi are further compounded by the fact that vendors have 

very little access and knowledge about social welfare schemes undertaken by the Delhi 

government. Since street vendors spend the most of their labor hours on open roads, they are 

vulnerable to numerous types of diseases like migraines, hyper-acidity, hypertension and high 

blood pressure due to pollution. The lack toilets have an adverse effect on women‘s health and 

many suffer from urinary tract infections and kidney ailments. Female street vendors roaming on 

Delhi roads also face security issues. 

 

There are various organizations of varying size and impact that have been working for the rights 

of street vendors in Delhi such as Manushi Sangathan, Shree Saibaba Tehbazari welfare 

association, NASVI, Footpath‘s vendor‘s solidity platform and many more small unions. 

Government has also from time to time framed policies and legislations which have come into 

force in order to protect the rights of street vendors. Next section details about these legislations. 

 

4.4 Legislation and Legal Environment 

 

 

Since the historic judgment by the Supreme Court in 1989 in Sodan Singh & Others vs. New 

Delhi Municipal Council (NDMC), which stated that the ―right to carry on trade or business...on 

street pavements, if properly regulated, could not be rejected on the ground that the street 

pavements were meant specifically for pedestrians and could not be put to any other use,‖ various 

organizations – including NASVI, Manushi Sangathan and others – worked very hard along with 

some dedicated street vendors to force government to lay down policies at national level. These 

efforts finally resulted into National Policy on Urban Street Vendors, 2004. This policy was 

assessed by National Commission for Employment in Unorganized Sector, whose critical 

appraisal led to speculations in the country, which ultimately led to the devising a new National 

Policy on Urban Street Vendors in 2009. 
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Many street vendors were not happy with the 2009 National Policy; they argued and showed 

resistance to the policy terms and demanded an effective and comprehensive national law to 

secure and protect the rights to livelihood, social security and human rights of the street vendors. 

Their  constant  efforts  ultimately  and  timely  led  to  the  announcement  of  the  ―Street  Vendors 

(Protection of Livelihood and Regulation of Street Vending) Bill‖ in the Lower House of 

Parliament by the Minister for Housing and Urban Poverty Alleviation. The bill asked to protect 

street vendors against any harassment and to regulate their operations in public areas. 

 

The Street Vendors (Protection of Livelihood and Regulation of Street Vending) Act, 2014 got 

effective from May 1, 2014. It was one of the last reviews of legislation passed by the United 

Progressive Alliance government. 

 

The legislation laid down four fundamental provisions: one, there will be a survey of all existing 

hawkers; two, instead of licenses, certificates of vending will be issued to all existing hawkers 

identified in the survey; three, vending and non-vending zones will be demarcated and all 

hawkers accommodated in the vending zones; and four, no hawker will be evicted from his/her 

spot unless and until the survey has been done and certificates of vending issued. 

 

The highlight of the Act was the establishment of the Town Vending Committee (TVC), which 

will have representation from street vendors, traffic police, police, Resident Welfare 

Associations (RWAs), market associations, and the planning authority, among others, and be 

headed by the municipal commissioner. The framing of the Street Vendors Act is such that it 

necessitates for municipalities to come up with ‗schemes‘ for the implementation of the law. 

Most of the municipalities have not yet framed their schemes. But those that have drafted scheme 

seem to be determined to dilute the Act back to status quo. 

 

The Street Vendors Act is not a model law — the State governments are not required to pass 

similar laws in order for it to come into effect. It is already a national law and in force. And still, 

the harassment of hawkers by the police and local bodies continues. In this regard, it is 

disappointing to note that, even though some states have been adopted and have put this law into 

practice, capital city, Delhi – a city with one of the highest numbers of street vendors in the 
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country – is have not follow this law effectively for the regularization and legalization of street 

vendors. 

 

 

 

 

 

4.5 Problem Statement 

 
 

In developing countries like India, the unorganized sector provides wide employment and also 

leads to generation of income for the marginalized groups and especially for those migrated 

people who come from the rural area to urban area. However, despite the government developing 

policies in this regard, institutional concern and support for street vending has not been there and 

the conditions in which street vending operations takes place are not suitable for their health and 

well being. The impact of recent law enforced by the government in 2014 is to protect the 

livelihoods of street vendors is yet to be measured. To study the challenges these venders are 

facing in running their activities even after the street vendors act is the aim of our study. 

Currently, there is even powered negative approaches and views prevailing against street  

vending both by the local government and by the formal business operators. 

It is therefore, the aim of this study is to assess the challenges of street vending in Delhi with 

special emphasis to North, West and North-West zones of Delhi. 

 

 
5. Objectives of the Study 

 
i. To study the profile of street vendors in selected zones of Delhi 

ii. To study the challenges and problems faced by street vendors. 

iii. To identify the Socio-Economic conditions of street vendors. 
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6. Methodology: 

 
6.1 Summary of previous study 

 
The literature review covers aspects like the profile of vendors. Monique Cohen, Bhatt, Horn 

(2000) and street vendors, their economic contribution, Jhabvala (2000) have also described the 

conditions under which street vendors operate and also mentioned the work of street vendors. 

The study of living, operations, challenges faced by them, government‘s Bromley (2000), gives a 

contemporary overview of policies related to available urban spaces for street vendors, and 

efforts being street vending around the world and major measures adopted by the government or 

other bodies to related to them. 

Crossa (2009) points out that ―The ameliorate their working conditions. Daily life of many street 

vendors entails long hours and the concept of employment and their composition and hard work. 

Cross (1998: 103) noted, street and the proliferation of street vendors are depicted in vendors 

deal with ‗exposure to the weather, unhygienic conditions and vulnerable living on street 

vending. According to fluctuating income, boredom and long working hours Lubell (1991) 

mentioned that street trading is a traditional, and long and inconvenient trips to purchase 

supplementing activity for working poor especially merchandise‘. 

A study conducted jointly by SNDT – the women and provides a platform to migrants to ILO 

(2001) on Mumbai street vendors stated that make a place in the‖ working life of a city‖. Though 

more number of street vendors suffered from stress hawkers occupy the lowest rung in the retail 

related diseases. Around 85 per cent of the street pyramid, they provide access and come in 

handy for vendors complained of stress related diseases– customers. 
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(Lubell, Harold (1991): The Informal Migraine, hyper acidity, hyper tension and high Sector in 

the 1980s and 1990s, Development Centre of blood pressure. the OECD, Paris.) It has been  

noted that street Hawkers are found worldwide to occupy public vending is dominated by 

migrant workers (HDRP spaces and Municipal authorities have fought battles 2009). to evict 

them, but with little success (Lubell, 1991). 

Street vendors are considered as invisible group of According to Kusakabe Kyoko (2006) the 

issue of workers from informal sector (Chen, et.al., 1999). 

Urban space in the context of street vending is often Within non-wage employment, certain 

invisible given a political hue due to vested interests groups of workers, such as home based 

workers and (organized retailers). street vendors were identified as being vulnerable to 

Balakrishna, Singh,Narain andT.K. 

Naveen (2008), changes in the global and local economy (Unni, state various constitutional 

provisions related to 2001). 

Bhowmik (2005) examines the magnitude of street vending. The Report on Conditions of Work 

street vending in different countries and the and Promotion of Livelihoods in the Unorganised 

composition of the vendors. 

Anantarangsi and Sector (2006) explains the role, social profile, various Walsh, (2009) in their 

paper have pointed out the provisions and recommendations related to street purpose why people 

take to street vending for eking vending. out the livelihood and conclude that time is a major 

reason. National policy of Urban street vendors (2009) includes some findings from NASVIS 

database . Several studies have stated the contribution, Reason for opting for Hawking was found 

out either condition and profile of street vendors.Kusakabe as the only means of available 

employment, or an Kyoko (2006) has this to mention about street option after retrenchment or 

lack of skills for any vending, ―this economic activity can be a sponge that other kind of job. It 

was also stated that hawkers absorbs large number of surplus labour especially worked for 10 to 

12 hours daily on an average. The women….When urban management policies allow source of 

credit was either moneylender or vendors to conduct their trade positive impact wholesaler. 

results on several fronts: on poverty, employment, entrepreneurship, social mobility and peace 

and The income of the hawkers varies according to the order‖. 
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Bhowmik (1999) conducted a study in seven type of goods they sell and the amount they sell and 

cities in India initiated by the National Alliance of Hawkers selling clothes and non-perishable 

goods earn around Rs. 100 per day while those selling approach was adopted. Extensive 

literature review vegetables and fruits seller earn around Rs. 70 per day was done. Various 

studies on street vendors; policy (Bhowmik , 2000). 

Just as street vending varies of the Government (2009), policy of local bodies on greatly in scale, 

timing, location and remuneration, it street vendors and various legal provisions related to varies 

in terms of workforce, and types of goods and street vending in India were scanned. In depth 

services (Bromley, 2000). 

Interviews of various civic authorities (SMC) and representatives of local NGOs were held. Two 

focuses some of the studies on street vending show the groups of street vendors were held. In the 

second supportive actions undertaken by voluntary phase a survey was conducted using semi- 

organizations to resolve the problems of street structured questionnaire. Observations during 

vendors. SEWA has made deliberations at State and collection of primary data have also been 

utilized to National level with various Government and understand the conditions of street 

vendors. Municipal Authorities on behalf of Street Vendors which has resulted in the formation 

of union of A total of two hundred respondents were contacted female street vendors and  

drafting of National Policy from the seven zones of the Surat city as demarcated of Street 

Vendors (ElaBhat 2001). 

Bhowmick (2005) by the Surat Municipal Corporation. Responses from collates information on 

the extent of unionization of three categories of vendors have been collected-those vendorsand 

other organizations. who are stationary; those vending through push carts and are stationary; and 

those that are mobile Crossa (2009) explains the different strategies vending through push carts. 

In each category and in including associational power and power through each zone, both male 

and female vendors are mobility used by the vendors to remain in Mexico included. Non- 

probability convenience sampling City. 

Shepherd (2009) explains the role of social and technique was used for the study.moral norms in 

vendors‘ behaviour toward one another, customers, and their work and relates these The tools for 

analysis include chi-square test, cross factors to their success. tabulations and percentage. For 
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testing the hypotheses Chi square test was used. Hypotheses Street Vendors asmicro 

entrepreneurs in retail were framed to find out whether gender wise trading have been analyzed 

in a number of studies. differences existed with regards to type of goods Sengupta (2008) in his 

study of emergence of modern sold, age of vendor, vending hours, earnings, Indian retail states 

that in terms of non-store retail, migration and purpose of holidays. Street vendors or mobile 

vendors have been an important retail format in India. Edi Suharto (2003) sees street vendors as 

those micro-entrepreneurs. 

Street vendors are businesses made up of a single person or a household based with family 

members helping to sell the products (Butale, 2001; Harvie, 2003, Ohiokpahei, 2003),). In 

addition, Bharan (2004) states that a street vendor is a person who offers goods and services for 

sale to the public without having a permanent built up structure but with temporary static 

structure or mobile stall. In Botswana, one can successfully categorize street food vendors into 

three major groups of snacks, beverages and complete meals (Mpuchane, Gasha, 

Allotey,Collison and Masheka, 2011). For the purpose of this paper street vendor is defined as a 

business owner who employs not more than five employees including the owner. 

Characteristics of Street Food Vendors 

 
Like any other informal sector enterprises, street food vending is characterized by the small scale 

operation, low capital costs that allow ease of entry into the sector (Tinker and Fruge, 

1982). It is one sector that is not regulated as it lacks official registration and legal recognition 

(Mokgosi, 1997; Butale, 2001). According to Muinde and Kuria (2005), street food vendors 

operate haphazardly without any monitoring of what they prepare and how they do it. Both 

females and males are involved actively in the activities of street vending and most of the time 

street trading makes the largest group of micro enterprises (Mitullah, 2003a; Chukuezi, 2010). 

Somolekae (1992), in her report pointed out that female made the majority of informal 

enterprises. Street vending which makes one of the major sub sectors is therefore characterized 

by: five lowly paid employees who include the owner and three or four additional 

employees;expenditure is not easily distinguishable from household expenditure; operations are 

usually mobile or in owners home (ISS, 2009). 
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Most of these street food vendors operate in make shift structures while some of them are mobile 

moving from place to place (Mokgosi, 1997; Butale, 2001; Dardano, 2003). These operators do 

not use permanent structures; however, operate from strategic locations including bus and train 

stations, markets and shopping areas, commercial districts, outside schools and hospitals, 

residential suburbs, factories and constructive sites (Draper, 1996). In most of the situations it 

appears as vendors have regular clientele (Nasinyama, 1992). 

Furthermore, typical distinctiveness of street vendors is that they keep few records of business 

activities, low level of stock is maintained over a short period or no stock is kept, lack of 

business experience, profits are low, activities are highly labour intensive, earnings fluctuate 

greatly and there is lack of start-up capital (Linden, 1993; Temtime, Chinyoka and Shunda,2004; 

Lowden, 2007). 

 

 

The overarching contribution of India‘s National Policy on Urban Street Vendors is to recognize 

street vending as a positive and permanent feature of urban life. Although its implementation at 

the ground level is an ongoing story, it has provided a rallying point for street vending 

organizations in India at the local, state, and national levels. The key challenge now is for these 

organizations to navigate the complexities of India‘s federal system of government,13 and to 

secure a role for street vendors in urban planning processes. These efforts may be aided by a 

Supreme Court verdict issued in October 2010, which calls on the ―appropriate government‖ to 

enact a law on street vending no later than June 30, 2011.14 The Supreme Court verdict argues 

that  ―structured  regulation  and  legislation  is  urgently  necessary  to  control  and  regulate  the 

fundamental right of hawking.‖ Whether the Supreme Court directive is met is an open question, 

as the countervailing forces operating against street vendors‘ livelihoods are powerful. 

Nonetheless, the National Policy and the Supreme Court‘s backing of street vendors‘ 

constitutional rights have provided a platform for an inclusive urban planning environment. 
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6.2 Research Design: The study is exploratory in nature and is based on both primary and 

secondary data. Secondary data was collected from various published sources such as websites, 

articles, working papers, journals and magazines. The National Association of Street Vendors in 

India (NASVI) is a successful membership based organization in India that works exclusively for 

the street vendors and it had been an important source for data collection and so was Self- 

Employed Women‘s Association (SEWA). The primary data was gathered from three different 

zones of Delhi i.e North Delhi, West Delhi and North West Delhi. 

 

 
6.3 Data Collection Method: A semi-structured questionnaire formulated on the objectives of 

the study were prepared by the researchers and used for collecting the data. 

6.4 Selection of Sample : The study was conducted in the North Delhi, West Delhi and North 

West Delhi through a field survey to get an insight of the challenges and problems faced by 

street vendors of Delhi. 

6.5 Sample Size Determination: For the purpose of present study, three places (clusters) 

namely, North Delhi, West Delhi and North West Delhi were chosen in Delhi on the basis of the 

volume of street vendors from the records of the various trade unions. Since the total population 

of the each of the clusters was unknown since maximum street vendors have not registered, a 

‗quota‘ was fixed to draw a sample. During this stage of each cluster has been fixed based upon 

the volume of trade and street vendors in each area. There was a fixed sample of 75 respondents 

from North Delhi and North West Delhi each as number of streets vendors in these area is large. 

There was a fixed sample of 50 respondents from West Delhi. Therefore, 200 sample 

respondents were drawn purposively from the aforementioned three areas. 

 
6.6 Choice of Respondents: For the purpose of research, responses have been collected from 

three different categories of street vendors- those who are stationary; those who are vending 

through mobile/push carts and those vending on foot.in each category and each zone, both male 

and female vendors are included. 

 
6.7 Design of Questionnaire: A semi-structured Questionnaire, based on the objectives of the 

study has been used for the purpose of research. Both closed and open-ended questions were 
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included in the questionnaire. Since the study was exploratory in nature, open-ended questions 

were used to assist in exploring the current situation 

 
6.8 Testing of Questionnaire : The data collection is done in two phases. In first phase a pilot 

study was conducted in which one group session was conducted with five to seven vendors in 

each study area. These sessions helped in redesigning and finalization of the questionnaire. After 

this the final questionnaire with 32 questions was used for the purpose of data collection. In the 

second phase Personal interviews with 200 individual street vendors and group interviews were 

also conducted. These sessions helped in achieving an understanding of the common issues. 

 
6.9 Period of Study: The present study covers a period of 5 years beginning from 2010 -2011 to 

2015 – 2016 for secondary data and Jan, 2016- June, 2016 for the collection of primary data. 

 
6.10 Sample Size : The study was conducted in the North Delhi, West Delhi and North West 

Delhi through a field survey to get an insight of the challenges and problems faced by street 

vendors of Delhi. 200 sample respondents were drawn purposively from the aforementioned 

three areas. 

 
6.11 Data Analysis Technique : This chapter presents the results of the study on the status and 

vulnerabilities present for street vending in Delhi. Data were obtained from 200 street vendors of 

three zones of Delhi viz., North zone, West zone and Northwest zone. The results presented in 

this chapter are divided in to six broad sections based on the survey questionnaire. The first 

section provides the characteristics of respondents, which includes area of operation, gender, age 

distribution, marital status, place of birth and educational level. The second section deals with  

the status of vending operation after the enactment of street vending act 2014. The third section 

accounts for the reasons that led street vendors to engage in the activity. The fourth section 

showcases the working conditions of the street vendors. This section lists the actives in which the 

street vendors are engaged in, hours that they operate per day, presence of physical hazards 

during work and availability of physical amenities. The fifth section deals with the vulnerabilities 

that the street vendors faced both during start-up and during operation of their activity and also 

the vendors dealing with MCD/police regarding confiscation or vacation from work place. The 
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sixth section displays with the financial matters of the street vendors and this section also 

includes sources of initial capital, initial capital, and daily income of the street vendors. 

6.12 Statistical Tools and Tests Used: The tools for analysis include chi-square test, cross 

factors tabulations and percentage method. 

 

 

 

 
7. Data Presentation and Analysis 

 

 
7.1. Background information of street vendors 

Table 7.1: Demographic Characteristics of Respondents 
 

Measure Value Frequency Percentage 

Area of Operation North Delhi 

West Delhi 

North West Delhi 

67 

54 

79 

34% 

27% 

40% 

Gender Male 138 69% 

 Female 62 31% 

Age 15-35 years 92 46% 

 35-59 years 97 48.5% 

 59-above 11 5.5% 

Marital Status Unmarried 34 17% 

 Married 158 79% 

 Widowed 2 1% 

 Separated 6 3% 

Education Level Illiterate 21 10.5% 

 Can Sign Only 32 16% 

 Primary 48 24% 

 Secondary 76 38% 

 Graduate 18 9% 
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 Above Graduate 

Vocational 

4 

1 

2% 

0.5% 

Place of Birth Delhi 47 23% 

 Outside Delhi 153 77% 

 

 

 

 

 

 
 

7.1.1 Area of Operation 

 
 

Survey was collected from three zones of Delhi. From North zone, 34 %( 67) street vendors 

responded to all the questions asked, from West zone, 27% (54) street vendors were interviewed 

and from Northwest zone, 40% (79) street vendors replied complete answers to the questions. 

This makes the sample size of the research that is 200 respondents from three selected zones. 

 
7.1.2. Gender of the street vendors 

According to the survey result, out of the total respondents 69 %( 138) of the street vendors were 

males and females account for 31 %( 62). Based on the data males predominantly participated in 

street vending than female. 

 
The reasons why males‘ members of society are principally participated in street vending than 

females are that either they get motivation to participate in this sort of activity from the culture 

and tradition of the society or the constraints that hamper to participate in street vending may 

became challenging for females 

 
7.1.3 Age distribution of the street vendors 

For the purpose of this study, the age group has categorized into three categories. As Table 

7.1.shows, the street vendors within the age group of 59 years and above are lower in number 

than those within age group of 15- 35 and 35-59 years old. 
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Based on Table 7.1, street vendors within age group of 15- 35 years old account for 46 % (92) of 

the total respondents. In addition, street vendor within the age group of 35-59 years old were 

48.5 % (97). Street vendors within these age groups are active and energetic for the activity. 

Street vendors within the age group of 59 and above years old accounted for 5.5 %( 11) of the 

total respondent. 

 
7.1.4 Marital status of the street vendors 

Regarding marital status of the street vendors based on Table 7.1, out of the total respondents 

79% (158) of the street vendors were married. This indicates that, since most of them come to 

urban area and do work here to help their family in the rural areas and give their children 

education. Based on the figure, the survey result showed that 17 %( 34) of street vendors were 

unmarried while the widowed and separated street vendors accounted for 1 %( 2) and 3 %( 6) 

respectively. 

 
7.1.5 Place of birth of the street vendors 

Street vendors are usually either from inhabitants or migrants from different part of the region. 

As from survey result shown on the Table 7.1, 23% (47) of all street vendors surveyed were born 

in Delhi and 77%(153) of the vendors have been migrated to Delhi from different part of the 

region because of different push factors and the major one of all these factors is livelihood 

difficulties in rural area. 

 
The findings that are shown in Table 7.1 indicate that high numbers of street vendors were 

migrant. They migrate to make their life safe and sound in urban area but when they migrate to 

urban area they come with low education. 

 
7.1.6 Educational level of street vendors 

Street vending does not require special educational skills to operate it and it is easy to enter for 

those who have low education level, due to this reason, increased number of people who are 

actively participated in street vending have low education level. For the purpose of this study, the 

education status of street vendors was categorized into illiterate, can sign only, primary school, 

secondary school, and certificate and vocational. 
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From Table 7.1, the survey result shows that, 10.5 %( 21) of the respondents had never attended 

school, however 16 %( 32) of the street vendors can sign. 24% (48) had attended primary school. 

This indicates because of low education or illiteracy, they could not get jobs in formal sector. 

The percentage distribution for those who had attend secondary school, graduation, certificate 

and vocational were 38 %( 76), 9% (18) and 0.5 %( 1) respectively. From the data, it is possible 

to observe that, very few vendors were educated but due to other problems they could not get 

jobs and for the rest with low education, vending was the only option. 

 

 

 

 
7.2. Status of vending operation 

 
 

7.2.1 Type of vending structure 

 
 

As per the National Policy on Urban Street Vendors 2009, the vending structure is divided into 

three categories. Respondents in our research majorly were Mobile, 44% (88), which are those 

who move from place to place vending their goods, services. Table 7.2 figure shows that 33.5% 

(67) are the street vendors who are vending on a regular basis at specific location. And those who 

are vending on foot and sell their goods and services including those who carry baskets on their 

head/slung on their shoulders account for 22.5% (45). 

 
Table 7.2 Type of Vending structure 

 

Type Frequency Percent 

Stationary 67 33.5% 

Mobile/hand push carts 88 44% 

Vending on foot 45 22.5% 

Total 200 100.0 

 

 

7.2.2 Vending Activity Registered/Licensed/Certified 
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In the spirit of progressive pieces of legislation, the law (henceforth the Street Vendors Act) 

seeks to bring in greater transparency and functional democracy in urban governance. As a major 

feature of this law, instead of licences, certificates of vending will be issued to all existing 

hawkers. Most of the vendors surveyed 80% (160) were not having either license or certificate of 

vending however, only 20% (40) vendors were having this license. 

Table 7.3 Vending Activity Registered/Licensed/Certified 
 

License/Certificate Frequency Percent 

Yes 40 20% 

No 160 80% 

Total 200 100.0 

 
7.2.3 Member of any vending union 

Local unions operate in each region for vendors having representatives from MCD, vendors, 

police and govt official. But 90% (180) of the respondents are not a part of any union and run 

their business in isolation without getting entry in records of count of street vendors. 

 
Table 7.4 Member of any vending union 

 

Member or not Frequency Percent 

Yes 20 10% 

No 180 90% 

Total 200 100.0 

 

 

7.2.4 Awareness regarding Town Vending Committee 

 
 

The centrepiece of the street vendors Act 2014 is the Town Vending Committee (TVC), which 

will have representation from street vendors, traffic police, police, Resident Welfare 

Associations (RWAs), market associations, and the planning authority, among others, and be 

headed by the municipal commissioner. Table 7.5 shows that 89% (178) of the respondents don‘t 

know about this committee, however, 11% (22) of the respondents know about town vending 

committee. These vendors are having structured business and are educated at least primary level. 
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Table 7.5 Awareness regarding Town Vending Committee 
 

Awareness or Not Frequency Percent 

Yes 22 11% 

No 178 89% 

Total 200 100.0 

 
7.2.5 Support from Governmental/Non-governmental organizations? 

 
 

The design of the Street Vendors Act is such that it requires municipalities to come up with 

‗schemes‘ for the implementation of the law. According to the survey, 85% (170) street vendors 

do not have any support from government/non-government organizations. Only 15 %( 30) 

vendors out of 200 respondents have received support. 

 
Table 7.6 Support from Governmental/Non-governmental organizations 

 

Any support received Frequency Percent 

Yes 30 15% 

No 170 85% 

Total 200 100.0 

 

 
7.2.6 Kinds of support received from governmental/non-governmental organizations 

 
 

Of the respondents received government/non-government support, most of them have provided 

help with access to working place and access to credit, 37% (11) and 33.3%(10) respectively. 

 
Table 7.7 Support from Governmental/Non-governmental organizations 

 

Kinds of support received Frequency Percent 

Access to working place 11 37% 

Access to Credit 10 33.3% 
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Legalization 7 23.3% 

Formulating favorable rules and 

regulations 

2 6.7% 

Total 30 100.0 

 

 

 

 

 

 

7.3 Reasons for starting street vending 

 
 

The street vendors mentioned that they joined this activity due to different pushing factors and to 

also fulfil their ambitions. This is an indication that street vendors were pushed to enter in the 

activity not on the bases of their social interest, but due to unemployment in urban area and 

livelihood and many different problems in rural area. 

 

Based on the multiple reasons shown in Table 7.8, 200 respondents ticked a total of 357 boxes, 

which are almost 2 boxes per respondent. Here we have two sets of percentages. One column 

uses the total number of responses (357) as base value for the percentages and the other column 

uses the number of cases (200) as base. 

 

Table 7.8 Reasons for starting street vending 
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Table 7.8 shows that 60.5 % (121) and 56% (112) of the respondents considered supporting 

family and to be self-reliant as important reasons for starting street vending. That is 34% and 

31.3% of all the answers. 

 

 

 
7.4 Working Conditions of street vendors 

 
7.4.1 Type of the activities that the vendors engaged in 

 
The types of activities that are engaged by street vendors in Delhi are diverse. As Table 7.9 

reveals, the majority of the street vendors are involved in vending food product, vegetable and 

fruit, household utensils, garments, leather items, kids items, flowers and others category 

includes artificial jewellery, betel Shop, cycle repair shop, mobile repair shops, mobile covers, 

lemonade, tea stall, other repairing work, ice cream seller, juice and lassi corner. 

And out of the total respondent the percentage distribution are 21.5%(43), 13%(26), 10%(20), 

6.5%(13), 12.5%(25), 7.5%(15), 8.5%(17), and 4%(8) respectively. Those who vend other 

commodity were 16.5 %( 33). 

 
Table 7.9 Type of the activities that the vendors engaged in 

 

Type of Activity Frequency Percent 

Cooked Food 43 21.5% 

Vegetables 26 13% 

Fruits 20 10% 
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Household Utensils 13 6.5% 

Garments 25 12.5% 

Leather Items 15 7.5% 

Kids Items 17 8.5% 

Flowers 8 4% 

Others 33 16.5% 

Total 200 100.0 

 

 

 

 

 

 

 

 

 

 

 

7.4.2 Hours that the vendors operate per day 

 
Street vendors operate long hours per day. Sometimes the working hours of street vendors are 

based on the customers‘ footfall, site that the vendors operate and on type of product/service that 

the vendors sell. For the purpose of this study, the hours that the vendors operate per day on 

street are categorized into 1-4 hour, 4-8 hours, and eight and above hours. 

 

 

 

 

 

 
 

Graph/Figure 7.1 Hours that the vendors operate per day 
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As indicated on the Figure 7.1, 59 %( 117) of street vendors operate eight and above hours per 

day. This may indicate that a high number of street vendors operate on street for long hours per 

day to get more money. Some street vendors who reported to be working 1-4 hours and 4-8 hours 

per a day and these respondents accounted for, 6%(12) and 36%(71) of the total respondent 

respectively. 

 

 
7.4.3 Kind of physical hazards presence during the work 

 
This was an open ended question where respondents highlighted the poor drainage system, poor 

weather conditions and contaminated water as the major hazards at the workplace or during 

work. 

 

 

 

 

 

 
 

7.4.4 Access to basic civic amenities 

Hours that the street vendors operate per day 

 
60% 

50% 

40% 

30% 

20% 

10% 

0% 

1 - 4 hours 
4-8 hours 

8 an above 



24  

 

Table 7.10 Access to basic civic amenities 
 

 

 
200 respondents answered this question out of which 69 respondents indicated the public toilets 

as common amenity available nearby. That is 34.5% of all people who responded and it is 29.1% 

of all the answers given. In total the 200 respondents have ticked 69+9+41+29+29+60=237 

aspects, so not everyone has ticked two options. This indicates lack of basic amenities for the 

vendors. 

 

7.4.5 Any sort of Discrimination faced because of type of activity 

 
The Street Vendors Act is a national law and it is already in force. And yet, the harassment of 

hawkers by the cops and local bodies continues. Respondents from the survey stated that 37% 

(74) of the vendors face discrimination and 63% (126) do not. 

 

 

 
Table 7.11 Discrimination faced because of type of activity(a) 

 
Discrimination or Not Frequency Percent 

Yes 74 37% 

No 126 63% 

Total 200 100.0 
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7.4.6 Major Discrimination takes place from 

 
Among the respondents who have faced discrimination, 36.4% (27) mentioned that they have 

been discriminated by policemen. 25.6% (19) vendors faced discrimination from MCD 

authorities. Despite of the act, vendors in Delhi continues being discriminated and harassed. 

Table 7.12 Discrimination faced because of type of activity(b) 

 
Discrimination from Frequency Percent 

Government 9 12.2% 

Pedestrians 5 6.8% 

MCD 19 25.6% 

Policemen 27 36.4% 

Private shop owners 14 19% 

Total 74 100.0 

 

 
7.5 Vulnerabilities faced by street vendors 

 
Street vendors faced different constraint socially, economically, politically and culturally both 

during their start-up and during operation of the activity. 

7.5.1 Problems during start up 

 
Table 7.13 Problems during start up 
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194 respondents answered this question out of which 120 respondents indicated the Lack of 

capital as major difficulty when started up the vending venture. That is 61.8% of all people who 

responded and it is 35.3% of all the answers given. In total the 200 respondents have ticked 

120+45+42+61+72=340 aspects, so almost everyone indicated more than one problem that they 

faced in the beginning. 

 

7.5.2 Problems during operation of the business 

 
Table 7.14 Problems during operation of the business 

 
 

 

Survey of 200 respondents answered this question out of which 126 respondents indicated the 

too much competition is the main problem at present. That is 63% of all people who responded 

and it is 29.7% of all the answers given. Since rural to urban migration is increasing a lot and not 

many get jobs in formal sector. Many of these people end up starting small vending activity and 

gives competition to each other in small items which leaves them with small or negligible profit 

margin. 

 

7.5.3 Vendors paying bribes 

 
In Delhi, despite explicit orders issued by the Delhi government to both the police commissioner 

and the heads of all the municipal bodies, harassment of hawkers by the cops and local bodies 

continues. According to our survey, 56% (112) of the respondents pay bribes to run their vending 

activity smoothly. 
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Table 7.15 Vendors paying bribes 

 
Pay bribes or Not Frequency Percent 

Yes 112 56% 

No 88 44% 

Total 200 100.0 

 

 
7.5.4 Recipient of bribes 

 
Respondents (not wanting to be noticed) mentioned the recipients of the bribes. Table 7.15 

revealed that 48.5% (54) of the respondents who have to pay bribes give it to policemen only 

however, 43% (48) of the vendors pay bribes to MCD authorities. 

Table 7.16 Recipient of bribes 

 
Recipient of bribes Frequency Percent 

MCD 48 43% 

Police 54 48.5% 

Local Mafia 7 6.5% 

Others/Confidential 3 2.0% 

Total 112 100.0 

 

 
4.5.5 Type of vending structures vs. amount of bribe paid 

 
H0: There is no significant difference among type of vending structure and amount of bribe paid 

by vendors 

H1: There is significant difference among type of vending structure and amount of bribe paid by 

vendors 

Anova: Test of Significance Between Type of vending structure & Amount of Bribe 
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Table 7.17 Anova: Single 

Factor 

 
SUMMARY 

 

Groups Count  Sum Average Variance  

Stationary  30 29700 990 950586.2 

Mobile 

Vending on 

foot 

 56 

 
 

26 

29200 

 
 

19900 

521.4285714 

 
 

765.3846154 

66532.47 

 
 

481953.8 

 

 
ANOVA 

     

Source of 

Variation 

 
SS 

  
df 

 
MS 

 
F 

P- 

value 

 
F crit 

Between 

Groups 

 
4418439.56 

 
2 

 
2209219.78 

 
5.564511 

 
0.005 3.0795959 

Within Groups 43275131.87 109 397019.5584   

Total 47693571.43 111 
   

 
The above table indicate F > F crit, we reject the null hypothesis. This is the case, 5.5 > 3.07. 

Therefore, we reject the null hypothesis. The means of the three populations are not all equal. 

Thus, there is significant difference among type of vending structure and amount of bribe paid by 

vendors. 

 

 
7.5.6 Confiscation of pushcart by Police/MCD in past 1 year 

 
The legislation of act laid down that vending and non-vending zone will be demarcated and all 

hawkers accommodated in the vending zones; no hawker will be evicted from his/her spot. In 

this regard the survey results have been noticed that 15.5% (31) vendors push carts have been 

confiscated in the past 1 yr. 
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Table 7.18 Confiscation of pushcart 

 
Confiscation of pushcart Frequency Percent 

Yes 31 15.5% 

No 169 84.5% 

Total 200 100.0 

 

 
7.5.7 Got forced to vacate the vending zones in the past 1 year 

 
Similar results again noticed that in the past 1 year, 16.5% (33) of the respondents were forced to 

vacate their vending zone and 83.5% (167) vendors are stable at their places for more than a 

year. 

Table 7.19 Forced to vacate vending zone 

 
Force vacating the vending 

zones 

Frequency Percent 

Yes 33 16.5% 

No 167 83.5% 

Total 200 100.0 

 

 

 

 
7.5.7 Area of operation vs. business resume after confiscation 

 
H0: There is no significant difference among area of operation and number of days for business 

to resume after confiscation 

H1: There is significant difference among area of operation and number of days for business to 

resume after confiscation 
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Anova: Test of Significance Between Area of operation & Number of days for business to 

resume after confiscation 

 
Table 7.20 Anova: Single 

Factor 

 
SUMMARY 

 

Groups Count Sum Average Variance  

North Delhi 10 125 12.5 375.8333 

West Delhi 

Northwest 

Delhi 

8 

 
 

15 

101 

 
 

179 

12.625 

 
 

11.93333 

131.125 

 
 

67.78095 

 
 
ANOVA 

    

Source of 

Variation 

 
SS 

 
df 

 
MS 

 
F 

 
P-value F crit 

Between 

Groups 

 
3.237121 

 
2 

 
1.618561 

 
0.00925 

 
0.990795 3.31583 

Within Groups 5249.308 30 174.9769   

Total 5252.545 32 
   

 

 
The above table indicate F < F crit, we accept the null hypothesis. This is the case, 0.009 < 3.31. 

Therefore, we accept the null hypothesis. That is area of vending operation does not differentiate 

the MCD/local police working regarding street vending confiscations and allowing them to 

resume their businesses. 
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7.6 Financial Matters 

 
7.6.1 Sources of initial capital for street vendors 

 
Starting any business without initial capital is difficulty. Therefore, either to start any business in 

street or in outside street it is necessary to have an initial capital either from own or from friends 

and parents. 

7.21 Sources of initial capital for street vendors 
 
 

Sources Frequency Percent 

Own money 78 39% 

From Parents 25 12.5% 

From friends 27 13.5% 

From governmental 

institutions 

7 3.5% 

Local Lenders 36 18% 

Earlier Savings 12 6% 

Self-help groups 15 7.5% 

Total 200 100.0 

 

 
As indicated in Table 7.21, the initial capital of street vendors was from different sources. About, 

39 %( 78) of street vendors sourced the money to run their activities on the street from own 

saving. This may indicate that the street vendors who sourced the money to run the activity from 

their own pocket have previous jobs and most of them left the jobs and joined street vending for 

the reasons as already have been found out. About, 12.5 %( 25) and 13.5 %( 27) of street vendors 

start their business on the street by getting the initial capital from their parents and friends 

respectively. Those who got their initial capital from other sources such as loan from 

governmental organizations and local lenders accounted for 3.5 %( 7) and 18% (36) of the total 

respondent. The data also reveals that vendors sourced money from their earlier savings and self- 

help groups that accounted for 6% (12) and 7.5% (15) respectively. This leads to the fact that 
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many street vendors were starting their business with their own money. This indicates that they 

were starting with very little capital. 

7.6.2 Daily Income of street vendors 

 
Almost no street vendor kept written record of his/her business, because he/she is unable to keep 

records because most of them are illiterate. As a result, it is not easy to know the exact income 

that the vendors get per month and per year, but it is easy to know the daily income of the street 

vendors. Their daily income is depending on the type of good that they sell and the amount sold. 

 

 

Table 7.22 Daily Income of street vendors 

 
Sources Frequency Percent 

Less than Rs. 250 21 10.5% 

Rs. 250-800 144 72% 

Rs. 800-1500 28 14% 

Rs. 1500 and above 7 3.5% 

Total 200 100.0 

 

 
According to the survey result shown on Table 7.22, 10.5 %( 21) of the street vendors get a daily 

sell of less than Rs. 250. This is due to high competition among the street vendors and the 

commodities that the vendors sell. About 72% (144) of the street vendors earned Rs. 250-800 per 

day which is the highest among the distributions. Street vendors who account for 14 %( 28) 

earned Rs. 800-1500 per day by vending different commodities. About 3.5 %( 7) of the street 

vendors get Rs. 1500 and above per day. 
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4.5.3 Having a Bank Account 

 
In the last, vendors were asked about their banking needs. The data in Table 4.23 shows that 

64.5% (129) of the respondents are having bank account and do saving however, 35.5% (71) of 

the respondents still don‘t have bank accounts and save physically. 

Table 4.23 Having a Bank Account 

 
Bank Account Frequency Percent 

Yes 129 64.5% 

No 71 35.5% 

Total 200 100.0 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
8. Findings of the study: 

 
The term ‗street vendor‘ has become imperative in the lives of urban population. The street 

vendors  are  by and  large  ―necessity based  entrepreneurs‖  (not  the  choice  but  the  compulsion, 

which makes him/her choose entrepreneurship as a career). The results of the present study show 

that 60.5 % (121) and 56% (112) of the respondents started street vending to support their family 

and to be self-reliant respectively. In addition to this majority of the street vendors in Delhi are 

migrants form other cities of India as they don‘t find formal job opportunities their native lands. 
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Out of 200 respondents surveyed, 77% of the vendors have migrated to Delhi to find a job and to 

earn money for themselves and to support their family. The findings of the study reveals that 

street vendors inspite being an important part of the informal sector of our economy possess a 

low education level, income level and have long working hours. They had to face various 

vulnerabilities and challenges for sustaining in their business. 

The main aim of this study was to find out the change in the status of street vendors after the 

implementation of Street Vendors Act 2014. This highlights of this act was to grant certificates 

of vending to the street vendors across the country and establishing Town Vending Committees 

(TVC). But the empirical analysis show that till date majority of the vendors 80% (160) were not 

having either license or certificate of vending however, only 20% (40) vendors were having this 

license. Also, 89% (178) of the vendors are not aware of the town vending committees. These 

acts also require municipalities to come up with ‗schemes‘ for the implementation of the law. 

However, the result of the survey reveals that, 85% (170) street vendors do not have any support 

from government/non-government organizations. Only 15 %( 30) vendors out of 200 

respondents have received support. Out these 15% respondents only 7% respondents said that 

government is working for the legalization of the vending activities. 

 
Another purpose of the study was to investigate the socio-economic conditions and 

vulnerabilities faced by the street vendors of Delhi. The study, in this regard, reveals that the 

average daily income level of the majority of the street vendors is between Rs. 250-800 (72%) i.e 

Rs. 7500- 24000 monthly incomes and majority (74%) of the street vendors have to face 

discrimination at work either from policemen, MCD or private shop owners. In addition to this 

they have to pay Rs. 500-750 as bribes to the policemen and MCD to sustain in the business. The 

study further reveals that even after the enactment of the street vendor‘s law 2014, that vending 

and non-vending zone will be demarcated and all hawkers accommodated in the vending zones; 

no hawker will be evicted from his/her spot, the 15.5% (31) of the vendors push carts have been 

confiscated in the past 1 yr. 

The study also highlights that street vendors have to face much vulnerability at the start of the 

business. They have lack of adequate capital while starting the business. In our study, only 39% 

of the respondents have started business with their own money and to start the business, rest of 

the respondents had to either borrow money from their friend and parents or local lender or 
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governmental institutions. Thus, the study reveals that the various problems faced by the street 

vendors during their operation are too much competition, harassment and evictions by the private 

shop owners and they have no proper place for working and putting up their business. 

The study further pointed out poor working conditions of the vendors in terms of excessively 

long working hours in a day (above 8 hours). In addition to this respondents highlighted that the 

major hazards at the workplace or during work are the poor drainage system, poor weather 

conditions and contaminated water. The study also reveals that street vendors do not have the 

access to the basic civil amenities such as dustbins, proper light drinking water except  for  

toilets, which are not clean and are very smelly. On the other side, 34% of the respondents 

mentioned that they don‘t have any access to the basic amenities. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
9. Recommendations and Suggestions 

 
• Legislation which recognizes street food vendors should be reviewed, if none then it 

ought to be put in place so that they can also enjoy the benefits of being protected. This 

requires an equal treatment of all business types regardless of their size of operations. 

Policies and laws on regulating street vendors should be put in place. 

• There is no exact number of recorded street food vendors because of their unstructured 

manner. Most of information available is limited and above all it is outdated. Therefore, 
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there is need for having proper documentation of street food vending businesses to assist 

in planning. 

• Training of street food vendors and information accessibility should be of priority as 

most street food vendors have not received formal training. 

• Private and public employers need to create employment opportunities for the skilled 

youth as well as providing business relevant education. This could assist in making 

business owners sustain and grow their businesses. 

• The government needs to build permanent structures and allow street food vendors to 

operate on the streets because that is where business is viable. 

 

 
 

10. Scope for Future Study 

 
The scope of this study was limited to the assessment of the challenges and prospects of street 

vending in Delhi Region. Due to time and financial constraints, geographically the study was 

restricted to street venders in the North Delhi, West Delhi and North West Delhi to get an insight 

of the challenges and problems faced by street vendors of Delhi. 

 

 

 

 

 

 

 

 

 

 
 

11. Conclusion 

 
This study gives an overview of challenges that street vendors are faced with. And confirms that 

Street vendors business are faced with many multiples problems. 

The term ‗street vendors‘ has become an indispensable organ of urban culture, and is 

synonymous with the psyche represented by this culture. A lot of work has hitherto been done to 

analyse and define the informal sector. However, we are still a long way away from really 
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understanding this phenomenon, which is of such major economic, political, and social 

importance in all countries, both developed as well as underdeveloped. 

 
The basic problem faced by street vendors is that of their right to exist in the urban informal 

sector, because their occupation is illegal. Hence, they cannot enjoy either the dignity or the right 

to work. The government should thus provide the vendors with legal space for their activities 

besides also simplifying the rules and regulations that prevent them from carrying on their 

occupation with dignity and freedom. The key respondents clearly stated that most of the 

vendors try to avoid following formal rules and regulations, which is difficult for those with little 

education, and it has already been noted that most of the vendors have very low literacy levels. 

This study also reveals that all vendors, irrespective of their income status, need some means of 

ensuring social security. They thus survive on their savings or through borrowing at high interest 

rates. The government should thus step in to mitigate the financial problems of street vendors by 

fulfilling its duty of paying them social security. Provision of group insurance can be a viable 

solution to the financial problems of the vendors, as it entails fewer formalities. The respondents 

also expressed their interest in taking insurance as a means of ensuring social security. Therefore, 

the government or any other stakeholder, especially trade unions, should come forward to 

facilitate this. 

The  street  vendors  predominantly  are  ―necessity  based  entrepreneurs‖  (not  the  option  but 

compulsion, which makes him/her, choose entrepreneurship as a career) with lot many 

deficiencies such as lack of access to institutional finance, limited space (no permanent space for 

vending for many) to run their business and little scope for expansion or scaling up the venture. 

They face bureaucratic hurdles, have difficulty in maintaining a balance between business and 

personal life, have low management skills, face competition (from other street vendors and 

shops), and have little collective action. 
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13 Annexure 

 
Questionnaire on Challenges and Problems Faced by Street Vendors in Delhi 

Socio Demographic Profile 

1. Name 

2. Religion 

http://www.wiego.org/)
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3. Gender: a) Male ☐ b) Female ☐ 

4.   Age: a)15-35years ☐ b) 35-59 ☐ c) 59-70☐ d) 70 and above☐ 

5. Marital Status:  a) Unmarried☐ b) Married ☐ c) Widowed ☐ 

6. Education Level: a)Illiterate ☐ b) Can sign only☐ c) Primary☒ 

d) Upper primary☐ e) Secondary☐ f) Higher Secondary☐ 

g) Graduate☐ h) Above graduate☒ i) Vocational Course☐ 

7. Caste Composition : a)General☐ b)SCs☐ c)STs☐ d)OBCs☐ 

8. Place of Birth:    

9. If your place of birth is outside Delhi, why did you come to Delhi?   

10. With whom do you live? a.Parents‘ ☒ b. Relatives ☐ c. Friends ☐ 

d. Alone☒ e)  Others, specify   

11. Daily Income Level: a) Rs. 60-125☐ b) Rs. 125-250☐ c) Rs. 250-500 

☐ d) Rs. 500-1000☐ e) Rs. 1000-1500☐ f) Rs. 

1500-2000 ☐ g) Rs. 2000 and above 

12. Type of vending structure: a) Stationary☐ b) Mobile/hand push carts☐ c) Vending on 

foot ☒ 

13. Do you have the ownership of the vending business area (for stationary vendors)? a) 

Yes☐ b) No☐ 

14. If yes, is you vending business registered? a) Yes☐ b) No☐ 

15. Do you have license/ certificate of vending? a) Yes☐ b) No☐ 

16. Are you member if any vending Union   

17. Are you aware of TVC committee?  , 

18. If yes, did you get any benefit from these committee    

19. What type of support do you get from governmental and non-governmental 

organizations? (you can answer more than one answer). 

a) No support☒ b)Training on entrepreneurship☐ c)Market premise☐ 

d)Advice on how to improve the business☐ e)Credit☐ f)other, specify   
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20. Do you support from the governmental and non-governmental organizations? 

a) Yes☐ b) No☐ 
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21. If yes, what is the most important support (give rankings): 

a) Access to working place☐ b) Access to credit☐ 

c) Formulating favourable rules and regulations☐ e)Legalization☐ 

f) Others, specify 
 

22. Do you prefer to have separate hawking/vending zones? a) Yes☐ b) No☐ 

23. Give reasons for Yes/No: 
 

 

Questions about for participating in street vending and the working conditions 

 
1. What were the main reasons that force you to start street vending? (You can choose 

more than one): a)To be self-reliant ☐   b) Separation of my family☐ 

c)To support my family☐ d) I have no  one to support me☐ 

e)Previous  employment  condition were unsatisfactory☐  f) No opportunity for 

formal job and earning money☐ g) Others, specify_     

2. In  what  business  activity  you  are  engaged?  a) Cooked 

Food☐     b) Vegetables☐     c) Fruits☐     d)   Household   Utensils☐      e)  Garments 

☐ d) Leather Items☐ e) Kids Items ☐ f)Flowers☐ 

Others   

3. On average, how many hours you operate per day?a)1-4 hours☐ 

b)4-8 hours d)8- and above 

4. Why do you prefer the site that on which you operate your business?a) Because there is 

high number of pedestrians☐ b)   Near   to   my   home☐ c) To escape from 

harassment of police☐ d)Others, specify   

5. What are the avenues for recreation available with you 
 

6. What kind of physical hazards do you face while doing this work? 
 

7. When you are on job do you have access to basic civic amenities?a) Public toilets 

b) water for drinking and washing c) Dustbins d)proper light e) Shed 

8. Do you face any discrimination because of your activity? a)Yes☐ b)No☐ 

If yes, from whom: a) From government☐ b) From Pedestrians☐ 
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c) From privates shop owners☐ d) Policemen☐ 

e) MCD☒ 

9. You have to pay bribes also to sustain in business?  a) Yes☐ b) No☐ 

10. To whom: a) Police b) MCD c) Both 

11. If yes, How much do you pay to Police (on daily basis/monthly basis)   

12. How much do you pay do MCD (on daily basis/monthly basis)   

13. Is your push cart confiscated by Police/MCD? a) Yes b)No 

14. If yes, what were the  consequences faced by you while taking the cart 

back?      

15. In the past 6 months, MCD has tried to harass you? a) Yes☐ b) No☐ 

16. If, yes how many times?   

17. Has police forced you to vacate the vending zones in the past 6 months? a)Yes☐ b)No 

☐ 

18. If, yes how many times?   

19. Then after how many days you were able to start your business again?   

20. Do you feel that your job is secure:?   

21. What kind of insecurities do you face:   
 

Challenges face by Street Vendors 

 
What was the major source of your starting capital? a)Own money☐ b)From parents☐ 

 
a. From friends 

b. From governmental institutions 

c. Local lenders 

d. Their earlier savings 

e. Self-help groups 

 
What do you do with the money you get from vending different goods? (You can choose more 

than one) 

a) Buy other commodities to vend ☐ b) Save the money☐ 

c) Give to the family☐ d) Use for you own purpose☐ 
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e) Others, specify   

23. Do you save regularly? a) Yes ☐ b) No☒ 

 
24. How much are you able to save anything on monthly basis from your vending business? 

 
 

a. Less than Rs. 500 ☐ b. Rs.500-1000 ☐ c. Rs. 1001-1500 ☐ d. Rs. 1501-2000 ☐ 

a. More than Rs. 2000 ☐  

 
25. Do you have a bank account? 

 
a) Yes☐ 

 
b) No☐ 

26. If, yes do you regularly deposit money in that account? a) Yes ☐ b) No☐ 

27. Are you aware of various insurance schemes available? a) Yes☐ b)No☐ 

28. Have you taken any kind of loan? a) Yes☐ b)No☒ 

29. The RM used in your vending activity is easily available? a) Yes☐ b)No☐ 

30. Do you face any kind of difficulty while procurement of RM? a) Yes☐ b)No☐ 
 


