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A Study of Gender Perception towards Campus Bazaar- A Paying Guest 

Accommodation 

Dr. MadhuArora* 
Mr. Madhur Sharma** 

Abstract 

Campus Bazaar - a dedicated marketplace for the student community with an attempt to make 

your campus lives easier, convenient and a hell lot of fun. Students looking for a PG to stay 

or some books that are rare to find, or even campus tees for that matter, yeah you get the 

��������	
��	����	���	���
��������	��	���	�������������� ����� ����������� 	���	�� ���

perception of girls and boys using facilities of campus bazar for PG and books. Two 

variables are considered for the study physical environment of the campus bazar and 

satisfaction level of users of service. Primary data of 111 students (66 boys and 45 girls) 

found complete and eligible for the study. T-test is applied using Jamovi as gender is treated 

independent variable having category of girl and boy. Customer satisfaction level is 

considered as dependent variable. Results showed that Most of the gender select 

accommodation near to their college after that they see the rent. Most of the people are 

getting not only air conditioner but also power backup in their rented place, suggestions 

include CCTV should in there and prices should be more affordable in Delhi 

Key words: Gender, Campus, Bazaar 

*Associate Professor, RDIAS, Affiliated to GGSIP University 
**Student, RDIAS, Affiliated to GGSIP University   
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Research Methodology: The procedure used to collect data and information to make 

business decisions. The strategy can incorporate information about distribution, meetings, 

reviews and other search systems and could incorporate current and recorded data. Further 

information on the procedure controls the scientist to include and be dynamic in his specific 

field of research. Most of the circumstances, the point of the scientist and the object of the 

examination will not be insurmountable but will change their objectives and the flow of 

exploration; however, after receiving an appropriate procedure, this can be achieved. 

Appropriate to choose the topic and complete the search for suggestions, the scientist moves 

on the right path. The whole research plan depends on the idea of the right approach.

Purpose of the study: ���������	
������������������
���
���		��
���������
�	����������

students and ����� students on paying guest services.

Research Design

The configuration of the exploration alludes to the general methodology that incorporates the 

various parts of the investigation in a sensible and reasonable way, in this way, ensuring that 

it will adequately address the object of the examination; establishes the plan for 

accumulating, estimating and examining information. Keep in mind that your exam problem 

decides the type of schema to use, not differently. 

Descriptive research based on primary data. Descriptive research is used to describe the 

characteristics of a population or a studied phenomenon. It does not answer questions about 

how / when / why features occurred. The characteristics used to describe the situation or 

population are usually a kind of categorical scheme also known as descriptive categories. 

Primary data is collected in the primary survey. It consists of a collection of original primary 

data (data observed or collected directly from first-hand experience) compiled by the 

researcher. It is often performed after the researcher has obtained some information on the 
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problem by examining the secondary research or analysing the previously collected primary 

data. 

Data Collection Technique: collected the data by circulating the questionnaire to the 

respondents and there they were asked to fill it up.Population: For present study PG students 

were considered, Sample Size: 105 PG students. Sampling Method: The sampling method 

used was sampling. 

The Study Hypothesis

To validate the results of the study, the following hypotheses have been formulated: 

H01: There is no significant difference of gender perception about physical environment 

of campus bazar  

Ha1: There is a significant difference of gender perception about physical environment 

of campus bazar  

Data Collection: The present study is based on both primary and secondary data. Primary 

data have been collected from the customers selected by judgment sampling with the help of 

pre-structured questionnaire on five-point Likert scale i.e. Strongly Disagree (SD), Disagree 

(D), Indifferent (I), Agree (A) and Strongly Agree (SA). After examination, 119 

questionnaires were found complete and used for further analysis. Secondary data have been 

extracted from the research studies and articles published in various journals, magazines, 

newspapers and websites.

Method of Data Collection: The data were collected in two forms. Primary data was 

collected with the help of questionnaire. An E- Questionnaire is used in the present study. It 

was prepared by researcher on Google drive and also was sent through E-mail 

correspondences. It contained close- ended questions. Secondary Data was taken from 

sources like Internet, Books, Newspapers and Journals



�������	
������	������������������������	��� �	�����

�

Limitation: The time span for the project is limited, Time of campaigns for some client is 

more than three months. 

Analysis and Interpretation

Table 1. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Access to the accommodation building Boy 66 3.98 4.00 0.540

Girl 45 4.22 4.00 0.636

From table 1, it is clear that female (Mean = 4.22, SD = 0.63) are more satisfied than male 

(Mean = 3.98, SD = 0.54) for Access to the accommodation building in current 

accommodation. Statistical results of table 2, t-test shows that there is a significant difference 

in the opinion of male (N = 66) and female (N = 45) at 5 percent level of significance (t-

statistics = -2.11, degree of freedom = 109) p = 0.037. 

Therefore, null hypothesis is rejected 

Table 1a. Independent Samples T-Test 

statistic df p 

Access to the accommodation building Student's t -2.11 � 109 0.037



�������	
������	������������������������	��� �	�����

�

Table 2. Group Descriptive for How satisfied are you with t��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Design of the building Boy 66 3.98 4.00 0.540

Girl 45 4.09 4.00 0.763

From table 2, it is clear that female (Mean = 4.09, SD = 0.763) are more satisfied than male 

(Mean = 3.98, SD = 0.54) for Design of the building in current accommodation. Statistical 

results of table 2nd, t-test shows that there is no significant difference in the opinion of male 

(N = 66) and female (N = 45) at 5 percent level of significance (t-statistics = -0.841, degree 

of freedom = 109) p = 0.402. 

Therefore, null hypothesis is accepted. 

Table 3. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Table 2a Independent Samples T-Test 

statistic df P 

Design of the building Student's t -0.841 � 109 0.402
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Table 3. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Design of the living space Boy 66 4.12 4.00 0.645

Girl 45 4.24 4.00 0.435

From table 3, it is clear that female (Mean = 4.24, SD = 0.435) are more satisfied than male 

(Mean = 4.12, SD = 0.654) Design of the living space for current accommodation. Statistical 

results of table 2nd, t-test shows that there is no significant difference in the opinion of male 

(N = 66) and female (N = 45) at 5 percent level of significance (t-statistics =-1.12, degree of 

freedom = 109) p = 0.265. 

Therefore, null hypothesis is accepted. 

Table 4. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Table 6a. Independent Samples T-Test 

statistic df P 

Design of the living space Student's t -1.12 109 0.265
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Table 4. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Maintenance of the buildings Boy 66 3.65 4.00 0.712

Girl 45 3.96 4.00 0.673

Table 4a. Independent Samples T-Test 

Statistic df P 

Maintenance of the buildings Student's t -2.26 � 109 0.026

From table 4, it is clear that female (Mean = 3.96, SD = 0.673) are more satisfied than male 

(Mean = 3.65, SD = 0.712) Maintenance of the buildings for current accommodation. 

Statistical results of table 2nd, t-test shows that there is a significant difference in the opinion 

of male (N = 66) and female (N = 45) at 5 percent level of significance (t-statistics = -2.26, 

degree of freedom = 109) p = 0.026.Therefore, null hypothesis is rejected.

Table 5. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Cleanliness/tidiness Boy 66 3.50 3.50 0.899
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Table 5. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Girl 45 4.18 4.00 0.684

From table 5, it is clear that female (Mean = 4.18, SD = 0.684) are more satisfied than male 

(Mean = 3.50, SD = 0.899) Cleanliness/tidiness for current accommodation. Statistical results 

of table 2nd, t test shows that there is a significant difference in the opinion of male (N = 66) 

and female (N = 45) at 5 percent level of significance (t-statistics = -4.28, degree of freedom 

= 109) p = <.001. Therefore, null hypothesis is rejected. 

Table 6. Group Descriptive for How satisfied are you with the current acc������
�	���

physical environment? 

Group N Mean Median SD 

Building security Boy 66 3.41 3.00 0.944

Girl 45 3.93 4.00 1.03

Table 5a. Independent Samples T-Test 

statistic df P 

Cleanliness/tidiness Student's t -4.28 � 109 ������
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Table 6. Group Descriptive for How satisfied are you with the current acc������
�	���

physical environment? 

Group N Mean Median SD 

From table 6, it is clear that female (Mean= 3.93, SD = 1.03) are more satisfied than male 

(Mean = 3.41, SD = 0.944) for Building security for current accommodation. Statistical 

results of table 2nd, t test shows that there is a significant difference in the opinion of male (N 

= 66) and female (N = 45) at 5 percent level of significance (t-statistics = -2.77, degree of 

freedom = 109) p = 0.007. 

Therefore, null hypothesis is rejected. 

Table 7. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Acoustics (noise level) from outside Boy 66 3.59 3.50 0.784

Table 6a Independent Samples T-Test 

statistic df P 

Building security Student's t -2.77 109 0.007
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Table 7. Group Descriptive for ������
��������������
��
��������	
����������
�	���

physical environment? 

Group N Mean Median SD 

Girl 45 4.02 4.00 0.988

From table 7, it is clear that female (Mean = 4.02, SD = 0.988) are more satisfied than male 

(Mean = 3.58, SD = 0.784) Acoustics (noise level) from outside for current accommodation. 

Statistical results of table 2nd, t test shows that there is a significant difference in the opinion 

of male (N = 66) and female (N = 45) at 5 percent level of significance (t-statistics = -2.56, 

degree of freedom = 109) p = 0.012. 

Therefore, null hypothesis is rejected. 

Other Findings 

� Most of the people select which are more near to their college after that they see 

the rent. 

� Most of the people are getting a/c in there pg as well as power backup 

� Very less people are getting cctv in there pg 

Table  7a Independent Samples T-Test 

  statistic df P 

Acoustics (noise level) from outside Student's t -2.56 109 0.012
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� ��������	�
�������	�����

� People like those pg which are suggest by their relatives as compared to their 

friends 

� Some people have market neat to their pg 

� People are neutral with their pg owner. Kind of happy 

� �����������
��������	�
���������������	��
�������

� People are happy with their current pg. Now thinking of switching them. 

� Indian customers are highly information seekers. They collect more information 

about quality, price and ���������
�������� ����	������������������	����������
�

Overall Suggestions: Less people are getting cctv around there. PG owner need to install PG 

around their PG so that. Students feel safe. Prices need to cut of PG. The students are not able 

to afford that high prices PG. The PG owner need to maintain their PG time to time. The PG 

need to cheek the cleanness around the PG. Noise level disturb the students in their studiesPG 

owner need to polite with their students.The owner needs to create as safe environ around the 

PG for the students
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