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THE ROLE OF DIGITAL MARKETING IN STARTUPS 

 

ABSTRACT - The purpose of the study is to identify the role of digital marketing in start-ups 

which are going on/ completed at SIDBI IIT KANPUR. Descriptive Research Design is used 

for the study. The method of research used is questionnaire, population under investigation 

are startups and the variables being studied are Digital Marketing and Startups. Sample size is 



taken 61 for this research. Majority of the start-ups said that the role of digital marketing in 

start-ups is that it helps to promote products/services in a very cost effective way as compared 

to traditional marketing, their brand reaches faster to their prospective customers as compared 

to their physical presence and also helps in driving sales. 47.5 % of the start-ups use social 

media to promote their product/service. There is still scope to research about those startups 

who are likely to use digital marketing in the near future so as to know more about their 

startup and which technique of digital marketing is being used by them. We can also research 

about how the startups who are catering to rural areas are making people aware about their 

offering and startup. The study had some limitations which are: The project aimed at 

soliciting responses from 80 + startups but due to lack of time and also respondent’s 

unwillingness only 61 startups responded to the questionnaire. All the startups could not be 

approached because their email ids could not be found by the gmail account or their email ids 

no longer existed. 
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CHAPTER  : 1  INTRODUCTION 

DIGITAL MARKETING is the marketing of products or services using digital 

technologies, mainly on the Internet, but also including mobile phones, display 

advertising, and any other digital medium. Digital marketing methods include search 

engine optimization (SEO), search engine marketing (SEM), content marketing, 

influencer marketing, content automation, campaign marketing, data-driven marketing, 



ecommerce marketing, social media marketing, social media optimization, e-mail direct 

marketing, display advertising, e–books, and optical disks. STARTUP is a company 

initiated by individual founders or entrepreneurs to search for a repeatable and scalable 

business model. It refers to new businesses that intend to grow beyond the solo founder, 

have employees, and intend to grow large. They face high uncertainty and do have high 

rates of failure. The Role of Digital marketing in start-ups is that it allows start-ups to 

reach new clients at a minimal rate and develop relationships at a fraction of the cost of 

traditional marketing. Digital Marketing helps in pushing the brand awareness and helps 

start up in capturing and maintain a position in market. Digital marketing enhances 

customer engagement through email marketing and social media marketing. By 

increasing customer engagement, the performance of the start-ups can also increase. 

Digital marketing increases the brand awareness among people about start-ups’ services 

and products. 

 

Digital marketing allows start-ups to: 

a. Boost their visibility 

b. Increase online conversion rates 

c. Reduce their marketing budget 

d. Generate leads 

e. Increase Sales 

f. Develop a brand awareness 

g. Increase online conversion rates 

h. Improve customer engagement 

i. Influence purchasing decisions 

j. Track their return on investment 

 

COMPANY PROFILE 

S.NO. COMPANY NAME PRODUCT/SERVICE 

1. Aarna Biomedical Products Private 

Limited 

Light-weight and low-cost breast 

prostheses for breast-cancer patients. 

2. Acquafront Infrastructure Acquafront have designed a jetty solution 

"Steel-Integrated Floating Jetty" to solve 



the seasonal serviceability problem faced 

in jetties at ports and waterfront 

infrastructure sites. The innovative jetty 

solution maintains water circulation and 

has wider freeboard to facilitate more 

passengers. 

3. Adhita Biosciences Private Limited Development of agro-climatic zone 

specific custom made bio-pesticides and 

Bio-fertilizer 

4. Agnys Waste Management Pvt. Ltd. Agnys is engaged in the treatment of 

organic waste through decentralized 

composting. Vegetable and crop waste 

converted into organic fertilizer that gives 

nearly four times more yield compared to 

chemical fertilizers. Compost is ready for 

use in liquid as well as solid form in 12-

20 days. 

5. Agpulse Organics Private Limited Deals in the product which are organic in 

nature and organic/natural farming. 

6. AgroNxt Services Private Limited Provides a web based online platform that 

offers variety of different agricultural 

products to the farmers and the 

availability of these products in their field 

itself. They address the crop related 

consulting issues of the farmers and 

availability of different agricultural 

products at their door step. 

7. Aikya Organics Private Limited Promoting organic farming through an 

association with a FPO and retail 

customers. 

8. Airshed Planning Professionals 

Private Limited 

Environmental Consulting Services and 

manufacture of air quality measuring, 

monitoring and analyzer instruments. 



9. Arogyam Medisoft Solution Private 

Limited 

A lightweight medical device to examine 

blood and urine samples; point of care 

device.The device is IOT enabled; Tele-

health and electronic health record 

platform. 

10. BINVENTOR Labs Private Limited UV light protective fabric conditioner. 

11. Bioscan Research Private 

Limited       

Low-cost hand-held brain haemorrhage 

detection device. 

12. Campus Haat Solutions Private 

Limited 

An online all-in-one hyperlocal  platform 

for campus communities aimed to reduce 

the daily hassles of its residents 

especially  students, professors and local 

shopkeepers. 

13. CDSpace Robotics  Private Limited Building next generation drones for future 

transportation. 

14. Center of Digital Excellence (CODE) 

Pvt. Ltd. 

The Company is technology focused and 

works in education-based industry. It 

commits to delivers 21st generation 

education, integrating technologies like 

Robotics, Aerodynamics, 3D printing etc. 

15. Data Pixel Private Limited 3D Visualization ( in the form of Image 

or Video) for various Industries , 

Simulation & Animated Program for 

educational & research purpose. 

16. Decentrik Technologies Private 

Limited 

Mobile/Fixed Water ATM with inbuilt 

purification, chilling and dispensing 

facility for evolving Road Side Smart 

Public Drinking  System which will 

be  extended to other beverages in due 

course. 

17. Delmos Research Private Limited Manufacturer of advanced & easy to use 

reagent strips for detection of adulteration 

in milk. 



18. Deoria Design Deoria Design offers fashionable 

accessories handcrafted by women from 

tiny village of suroli, zila Deoria, UP.  

19. Doorastha Analytics Private Limited Solar-powered 24-hour electricity to 

small shop owners for cleaner energy. 

20. Earthface Analytics Pvt. Ltd. Automated water sampling device will 

collect water samples without any human 

involvement. The team will be able to 

collect water samples during odd hours of 

the day, remote terrains and harsh 

weather conditions, which are challenging 

if we depend on human operators. 

21. ELSAQ Educational Services 

(YourClasses) Pvt. Ltd. 

Your Classes is an Edu-tech startup 

predominantly dealing in publishing of 

Digital Books, which aimed for a modern 

world substitute for Paper Bank Books. 

This will bring down the heavy cost for 

low-income households and increase the 

employability of India’s educated youth. 

22. Ficting Pvt. Ltd. Ficting offers an innovative way of 

storytelling, providing  a short, line by 

line in messaging format story reading 

experience by maintaining an element of 

curiosity for user to keep reading further, 

thus addressing to both the problems 

mentioned above. 

23. GitiTech Private Limited To design, manufacture and 

commercialize optical lenses, smart 

phone based microscope, Dentoscope, 

Darmatoscope and reusable adhesive 

material. 

24. Gorgonian Technologies Pvt. Ltd. Gorgonian Tech. designs micro wind 

turbines ‘Zeintein’ for buildings. 



Zeinteins when integrated to a building 

flutter back and forth like leaves. This 

motion converts to unidirectional circular 

motion through a set of a mechanism that 

rotates the generator to increase 

efficiency up to 8%. 

25. Govatsa Organic farming and delivery of staples to 

retail customers. 

26. Greengine Environmental 

Technologies Private Limited 

An environmental services and product 

company to provide end to end, 

innovative, tailor made solutions for 

water and wastewater treatment industry 

and also focus development and 

commercialization of algae based CO2 

sequestration systems. 

27. Healted Technologies Private 

Limited 

Addresses the gap in availability and 

accessibility to ethical super specialist 

opinion in India via online platform. 

28. Ignis Careers Private Limited The company’s programs focus on core 

Life Skills and functional English to the 

affordable Private Schools(APS) segment. 

29. iMinBit TechIndia Private Limited Provides Cost and Energy saving Reverse 

Osmosis based water purifier by 

minimising the waste-water generated. 

30. Incredible Devices Private Limited Catheter Reprocessing System (CRS) is a 

revolutionary machine which reprocess 

angiography/angioplasty catheters and 

helps in reducing cost of catheters by 

99%. 

31. Indeema Fibers Pvt. Ltd. Indeem Fibers indigenously develops 

high performance UHMwPE (Ultra High 

Molecular Weight Polyethylene) fibres 

for bullet proof and anti-ballistic 



applications using gel-spinning 

technique.  This fibre possesses high 

modulus, high strength along with 

exceptional strength to weight ratio and is 

suitable for protection against ballistics. 

32. Inhof Technologies Private Limited   Smart app-based solution for dairy 

farmers for tracking all dairy related 

activities. 

33. Innovative Machines Agro India 

Private Limited 

Low-cost rice threshing machine for 

small farmers for efficient harvesting of 

paddy. 

34. Intignus Biotech Private Limited    Device for diagnosis of pre-eclempsia in 

early stage pregnancies. 

35. InvoViron Industries Trading Private 

Limited 

Converting waste chicken feathers into 

degradable bioplastic products. 

36. JB Infolabs Private Limited Provides demand driven online platform 

to farmers which enables farmers to sell 

their vegetables directly to different 

businesses like 

restaurants/hotels/stores/vendors/institutes 

etc. 

37. Kanpur Flowercycling Private 

Limited (Helpusgreen) 

Helpusgreen the flagship of this startup, 

an award winning social enterprise 

which  has pioneered the ‘flowercycling’ 

technology.  The floral temple -waste is 

hand-crafted by women to produce - 

biodegradable alternate to Styrofoam, 

plant fertilizer, charcoal-free incense & 

soap. 

38. Kritsnam  Technologies Private 

Limited 

Real time monitoring of hydrological, 

geological and environmental Phenomena 

using the technology of Internet for 

efficient water resource management. 



39. M3 Toilet Resources India Private 

Limited     

Self-cleaning solar-operated smart toilets 

for public sanitation. 

40. Mcgeeks Mechatronics Private 

Limited 

Provides customized products, services 

and designs in the field of engineering. 

41. NaturAlms  Innovations  Pvt. Ltd. Manufactures cow urine and dung based 

products at primary stage such as herbal 

phenyls, mosquito repellents and organic 

insect controllers. 

42. Naturesense Technologies Private 

Limited  

Design and development of Ultra low cost 

air sampling instruments. Air Sampling 

Device that can sample both PM as well 

as Bioaerosols present in the ambient air. 

Customized PM sampler and Bioaerosol 

sampler. 

Air Quality sampling and analysis. 

Environment consultancy and 

development of ecosystems. 

43. Nocca Robotics Pvt. Ltd. Water-less PV Solar Panel Cleaning 

robot. 

44. OffCampusTest Technologies Pvt. 

Ltd. 

SkillMap is mobile based employability 

assessment platform capable of screening 

large scale candidates remotely in record 

time. It is capable of replacing traditional 

computer based assessments with 100X 

lower cost by using mobile devices for 

better proctoring & identity verification 

by using facial and voice recognition. 

45. Offgrid Energy Labs Private Limited Energy storage systems, for electric two 

wheelers, driving disruptive impact 

through technology on the Electric 

Vehicle ecosystem. 

46. Oxen Farm Solutions Private Limited Offers farm mechanization services by 

providing access to advanced 



technologies in a tech enabled, efficient 

and pay per use model across a range of 

services – crop residue management, land 

preparation, planting, crop management, 

harvesting and post harvest processing. 

47. Pingala AI Pvt. Ltd. Research Projects for Applied Artifcial 

Intelligence: Areas like Space, Cyber 

Security, HEAL : Healthcare, Education, 

Agriculture, Livelihood. Open Innovation 

with Corporate Use Context Creation and 

Leadership Development. Pingala AI 

created prototypes out of the virtual 

facility for use cases in AI for Industry. 

48. Promorph Solutions Private Limited The product EMPOWERU is an 

analytical tool for following 

functions:Government Schools 

Monitoring, Higher Education Institute 

Governance & Educational Quality 

Monitoring, Student-Industry Interaction. 

49. Prosoc Innovators Private Limited DESKIT: School bag convertible into 

study table 

and News Paper Carry bag Making 

Machine in the process of developing 

products to impact the society. 

50. Rcupe Lifesciences Private Limited Easy access to blood veins for IV in case 

of emergencies. 

51. Sandhya Enterprises Private Limited Developing herbal cosmetic products. 

52. Saptakrishi Pvt. Ltd. 'Saptkrishi', utilized for the storage of 

perishable fruit and vegetable produce 

ranging from 10 to 40 days depending 

upon the particular crop. The chamber 

stores and transports flowers as well. 

Most of the farmers in India served by 



cold storage chains. 'Saptkrishi’ addresses 

the uneven distribution and access to cold 

storage facilities. 

53. Securefire Safety Industries Providing the most innovative Energy 

Saving, thermal insulating and fire 

products. 

54. Sirimiri Good Sight Private Limited A social initiative to enhance affordable 

and comprehensive eye care in 

undeserved regions-rural and urban 

slums. 

55. Sushank GlamTech Private Limited Salons nearby is a mobile application 

which gives location based results. It is 

simplest platform for users to find salons 

and check out their deals and take an 

informed decision. 

56. Taankbrothers Ventures Pvt. Ltd. The exotic organic black chicken - 

Kadaknath is a pure breed, black chicken-

very high on protein and taste, while 

being low on cholesterol and fat content.  

57. Taral Engineering Solutions Private 

Limited  

SandFix: separates sand & grit particles 

upto nano particles size distribution with 

high efficiency. 

58. Tattva Hical and Compounds Private 

Limited 

Working in the production of granulated 

lime that increases yield and productivity 

of the crops beyond fertilizers. 

59. Urinalytics Pvt. Ltd. Plug and play device fitted into a urinal or 

toilet where people can urinate and get 

their health record on their email or 

smartphone in real time by paying a small 

one-off-cost. Urinalytics is an all-

encompassing platform for metabolic 

health. The sensors in the device measure 

and analyze physical and bio-chemical 



properties of urine. 

60. Vdai Biosec Private Limited Biometric Technologies for use in Rural 

and Field locations. Successful 

Implementations done in Basic 

Education, Health Department. 

61. Villa Mart Private Limited One stop solution for many rural 

problems by creating a physical market 

place (both mobile and static) for rural 

people: both to Buy & Sale, by 

minimizing the post-harvest loss through 

their solar enabled low cost cold store at 

the farm place, stabilizing food price by 

adopting some hybrid food processing 

techniques and providing technology to 

farmers & rural professionals. 

62. XGro Technologies Private Limited Vertical Farming 

63. 4 Front Analytics Private Limited Forecasting, Marketing Intelligence Tool, 

Customer profitability tool, Sales & 

Operations Planning, Distribution and 

customer service. 

64. Aarav Unmanned Systems Private 

Limited 

Generation of 2D orthomosaic and map 

tiles 

65. Aarsh Management Private Limited A complete suite of Risk Management 

Solutions for Banking and Financial 

Services sector. 

66. Adya Systems & Software Private 

Limited 

Work areas include all of mobile wireless 

technologies, embedded software, and 

protocol stacks. 

67. Adwik Mobility Solutions Private 

Limited 

 

Designing and development of integration 

in vehicles/locomotives/marine 

engines/hybrid vehicles apart from 

microprocessor based systems for 

different mobility applications.  



68. Aniketana Ecosystem Private 

Limited 

Design & Manufacture of Educational 

toys, puzzles & Games. 

69. APCEGEN Technologies Private 

Limited 

Develop and manufacture human 

therapeutics, with a blend of advances in 

molecular biology & cell engineering, to 

combat diseases like Arthritis and 

Cancer.  

70. Arnium Technologies Pvt. Ltd.  E-Governance Portals  

71. Aurora Integrated Systems Private 

Limited 

Aurora Integrated Systems is the lead 

system integrator in India, offering field-

tested UAS technology.  

72. Autobirdz Pvt. Ltd. Drone & UAV for Commercial 

Application  

73. Base9 Webservices and 

Entertainment Pvt. Ltd. 

Customize internet & intranet based 

softwares. 

74. Bhramm Technologies Pvt. Ltd. Animation Games & Computer 

Simulation Software. 

75. Caterpillar Labs Pvt. Ltd. Consumer Internet Space. 

76. Cenogen Materials Private Limited Fabrication of High Energy Dual   Drive 

Planetary Mills Producing Nano grain 

sized Carbides, Oxides & Bio Materials. 

77. CloudShell Technologies Private 

Limited 

Cloud Data Management Solution, VPS 

Services for Academia, enterprises with 

embedded big data analytics 

tools. Customized Hardware for setting 

up private on site cluster with preferred, 

support for online back up and efficient 

data migration/management of existing 

database. 

78. Curadev Pharma Private Limited It focuses on the creation and licensing of 

pre-IND assets and IND packages for 

clinical development.   

79. E.I. Devices Software Solutions BES MailBox for a simplified work life 



Private Limited 

 

•HTML Email on BlackBerry 

•Device-based in-Line SpellCheck 

Services 

•Custom BlackBerry Development. 

80. E-Spin Nanotech Private Limited Biotechnology (scaffold, tissues, band-

aid), 

Filters (Air filters, Water filters, Oil 

filters), 

Synthesis of nano-materials, Electronic 

devices,  

Composite materials. 

81. GenPro Therapteutix Private 

Limited  

Development of Novel Molecular & 

Cellular approached for the 

management of disease using a variety of 

molecular and biomedical tools. 

82. Geokno India Pvt. Ltd. Innovative, path-breaking solutions and 

services in Geospatial Technology. 

Particularly Terrestrial Laser scanning, 

Airborne LiDAR, 3D modelling and 

WebGIS. 

83. GT Silicon Private Limited Saleable products around indigenous 

MEMs and Micro & Nano technologies.  

84. Handshake Infotech Private Limited The Company is developing Customized 

Dental implants on CNC having accurate 

dimensions. 

85. Heavy Electro Works Pvt. Ltd. Medical innovation in Prosthetics & 

Orthopedics. 

 

 

CHAPTER: 2 RESEARCH METHODOLOGY 

2.1 Purpose of the Study 



The purpose of the study is to identify “The Role of Digital Marketing in Startups”. The 

method of research used is questionnaire, population under investigation are startups and the 

variables being studied are Digital Marketing and Startups, where Digital Marketing is an 

independent variable and Startup is a dependent variable because Digital marketing is being 

manipulated (Independent variable) which is affecting another variable called startup 

(Dependent variable). 

2.2   Research Objectives of the Study 

a. To identify the role of digital marketing in startups. 

b. To identify which technique of digital marketing is used by startups. 

c. To identify whether the use of digital marketing often/ always leads to startups 

success. 

d. To identify what leads to startup failure despite using digital marketing to promote 

their products and services. 

e. To identify whether there are any disadvantages of using digital marketing in startups. 

2.3   Research Methodology of the Study 

2.3.1   Research Design 

Descriptive Research Design is used for the study.  

Descriptive Research Design is a scientific method which involves observing and describing 

the behaviour of a subject without influencing it in any way. 

2.3.2   Method of Data Collection 

Primary method i.e Questionnaire is used for data collection. 

A questionnaire is a research instrument consisting of a series of questions for the purpose of 

gathering information from respondents. 

2.3.3   Sample Design 

2.3.3.1   Sample Unit 

The research is conducted using a sample of startups so a single startup is a sample unit. 

Sample unit refers to a singular value within a sample database. 



2.3.3.2   Sample Size 

Sample size is taken 61 for this research. 

Sample size refers to the number of observations used in a survey or experiment.  

2.3.3.3   Sampling Method 

Convenience Sampling Method is used for this research. 

Convenience Sampling is a type of non-probability sampling that involves the sample being 

drawn from that part of the population of people who are easy to contact or to reach. This type 

of sampling is also known as grab sampling or availability sampling. 

2.3.4   DESIGNING QUESTIONNAIRE 

The questionnaire was designed using Google forms and the steps followed are:- 

a. Google forms, the platform of the Google Company was used to design the 

questionnaire. 

b. The questions were typed in the Google forms in the form of multiple choice and 

linear scale. 

c. Then the questionnaire designed was shared with the startups at their respective 

email ids which are going on/completed at SIDBI IIT Kanpur to solicit responses for 

the study. 

2.4   LIMITATIONS 

The study had some limitations which are as follows :- 

a. The project aimed at soliciting responses from 80 + startups but due to lack of time 

and also customer unwillingness only 61 startups responded to the questionnaire. 

b. All the startups could not be approached because their e-mail ids could not be found 

by the gmail account or their e-mail ids no longer existed. 

 

 

 



CHAPTER: 3 ANALYSIS & INTERPRETATION 

3.1   Analysis & Interpretation 

 

 

Chart No 3.01 Technique of Digital Marketing used by start-ups 

Interpretation:  This pie chart represents that out of 61 responses, 47.5 % start-ups use social 

media as a digital marketing technique for their start-ups, 14.8 % start-ups use website 

optimization, 8.2 % start-ups use speaking engagements and networking, 24.6 % start-ups use 

direct mail, 3.3 % start-ups use cloud technology in marketing and 1.6 % start-ups use content 

optimization as a technique of digital marketing for their start-ups. 

 

 

     Graph No 3.01 Shows whether digital marketing has made the aim of the start-up easier to 

achieve 

Interpretation:  This bar graph represents that out of 61 responses, 31.1 % start-ups strongly 

agreed that digital marketing has made their aim easier to achieve, 50.8 % start-ups agreed, 

9.8 % start-ups were neutral, 3.3 % start-ups disagreed and 4.9 % start-ups strongly disagreed 

that digital marketing has made their aim easier to achieve. 

 

 

Graph No 3.02 Shows whether digital marketing have any negative impact on their start-up 

Interpretation:  This bar graph represents that out of 61 responses, 1.6 % start-ups strongly 

agreed that digital marketing has negative impact on their start-ups, 14.8 % start-ups agreed, 

54.1 % start-ups were neutral, 24.6 % start-ups disagreed and 4.9 % start-ups strongly 

disagreed that digital marketing has negative impact on their start-ups. 

 

 

Graph No 3.03   Shows whether start-ups often succeed by using digital marketing 



Interpretation:  This bar graph represents that out of 61 responses, 3.3 % start-ups       

strongly agreed that start-ups often succeed by using digital marketing, 54.1 % start-ups 

agreed, 41 % start-ups were neutral, 1.6 % start-ups disagreed and 0 % start-ups strongly 

disagreed that start-ups often succeed by using digital marketing. 

 

 

 

 

 

Graph No 3.04 Shows whether the concept of digital marketing has a bright scope for start-

ups in the long run 

Interpretation:  This bar graph represents that out of 61 responses, 11.5 % start-ups strongly 

agreed that the concept of digital marketing has a bright scope for start-ups in the long run, 

54.1 % start-ups agreed, 26.2 % start-ups were neutral, 8.2 % start-ups disagreed and 0 % 

start-ups strongly disagreed that the concept of digital marketing has a bright scope for start-

ups in the long run. 

 

 

Chart No 3.02 Shows whether the start-ups are aware about the latest trends of digital 

marketing being used in start-ups 

Interpretation:  This pie chart represents that out of 61 responses, 42.6 % start-ups are aware 

about the latest trends of digital marketing being used in start-ups, 29.5 % start-ups are not 

aware about the latest trends of digital marketing being used in start-ups and 27.9 % start-ups 

might be aware about the latest trends of digital marketing being used in start-ups. 

 

 

Chart No 3.03 Shows whether the start-ups have seen any start-up succeeding by using 

digital marketing 



Interpretation:  This pie chart represents that out of 61 responses, 73.8 % start-ups have seen 

start-ups succeeding by using digital marketing and 26.2 % start-ups have not seen start-ups 

succeeding by using digital marketing. 

 

 

Chart No 3.04   Shows whether the start-ups have any competitor in the same industry who 

uses digital marketing for the start-ups 

Interpretation:  This pie chart represents that out of 61 responses, 16.4 % start-ups have 

competitor in the same industry who uses digital marketing for the start-ups, 44.3 % start-ups 

do not have competitor in the same industry who uses digital marketing for the start-ups and 

39.3 % start-ups might be having competitor in the same industry who uses digital marketing 

for the start-ups. 

 

Graph No 3.05   Shows whether there are any disadvantages of using digital marketing for 

their start-up 

Interpretation:  This bar graph represents that out of 61 responses, 3.3 % start-ups       

strongly agreed that there are disadvantages of using digital marketing for their start-up, 

19.7% start-ups agreed that there are disadvantages of using digital marketing for their start-

up, 41% start-ups were neutral that there are disadvantages of using digital marketing for their 

start-up, 26.2 % start-ups disagreed that there are disadvantages of using digital marketing for 

their start-up and 9.8 % start-ups strongly disagreed that there are disadvantages of using 

digital marketing for their start-up. 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

CHAPTER: 4 FINDINGS AND SUGGESTIONS 

4.1 Findings 

a. Majority of the start-ups said that the role of digital marketing in start-ups is that it 

helps to promote products/services in a very cost effective way as compared to 

traditional marketing, their brand reaches faster to their prospective customers as 

compared to their physical presence and also helps in driving sales.  

b. 47.5 % of the start-ups use social media to promote their product/service. 

c. There were few start-ups who were not using digital marketing but were likely to use 

it later. 

d. 44.3 % of the start-ups don’t have competitors in the same industry. 

e. 41% of the start-ups were neutral when asked about whether there are any 

disadvantages of using digital marketing. 

f. Many start-ups responded that start-ups might fail despite using digital marketing due 

to lack of innovative products/services and ideas and also products/ services were not 

designed according to the needs of the customer. 



 

4.2 Suggestions 

a. Startups who are not using digital marketing as their product/service is for the rural 

areas so they should make aware about their product/service by distributing pamphlets 

or taking out advertisements in the newspaper or by placing hoardings etc.  

b.  Those startups who are likely to use digital marketing in the near future should use 

the 

latest technique of digital marketing in order to promote their product/service and also 

keep themselves updated about the latest trends being used in digital marketing and 

implement it for their startups. 

 

 

 

 

CHAPTER: 5 CONCLUSION 

5.1 Conclusion 

Majority of the startups use digital marketing and social media to promote their 

product/service. Majority of the startups do not have competitors in the same industry who 

use digital marketing for their startup. Few startups are likely to use digital marketing in the 

near future in order to promote their product/service. 

5.2 Scope for future research 

1. There is still scope to research about those startups who are likely to use digital 

marketing in the near future so as to know more about their startup and also which 

technique of digital marketing is being used by them. 

2. We can also research about how the startups who are catering to rural areas are 

making people aware about their offering and startup. 
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