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Abstract: 
 
The last decade has seen tremendous growth in use of internet and mobile phone in India. 

Increasing use of internet, mobile penetration and government initiative such as Digital India are 

acting as catalyst which leads to exponential growth in use of digital money. Electronics 

Consumer transaction made at point of sale (POS) for services and products either through 

internet banking or mobile banking using smart phone or card payment are called as digital 

Money. The study tries to find out different factors that influence decisions of the individual 

towards usage of digital facilities for money transactions and its impact on decision making. For 

this, sample of nearly 270 respondents were taken and their responses were analyses using SPSS 

and Amos. The study conducted confirmatory factor analysis and Structural Equation Modeling 

and finds significant relationship between various factors broadly characterized by benefits, 

accessibility, fees and charges ,privacy and convenience and decision making towards use of 

digital money. 
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Introduction  
It has been said that every disruption creates opportunities and one such disruption was the 
announcement of demonetization by Prime Minister Mr. Narender Modi on 08 November 2016. 

Digital payment in India was gotten huge growth due to Demonetization. It created opportunity 
for the Digitalization and the E-wallet companies garbed the opportunities with both the hands to 

increase their market share. 
 
Prime Minister Mr. Narender Modi pushed adoption of cashless transaction. As s part of 

government reforms after high value currency of Rs. 500 and 1000 (86% of cash circulation). 

The demonetization resulted in huge growth in digital payment. Indian government and private 

sector companies pushed digital payment applications such as Paytm, Freecharge and Mobikwik 

including the Aadhaar Payment app, the UPI app, and the National Payments Corporation of 

India (NPCI) developed the Bharat Interface for Money (BHIM) app. 



 
There are number of facilitators which are leading to the growth of digital payment and transition 

from cash economy to less cash economy. There are several mode of digital payment available in 
India such as online or mobile wallets, prepaid credit cards, Debit/RuPay cards; Unstructured 

Supplementary Service Data based mobile United Payments Interface (UPI). 
 

Literature Review: 
 

 

Wendy Ming-Yen Teoh, Siong Choy Chong , Binshan Lin, Jiat Wei Chua (2014)have showed  
Those three factors, i.e. benefits, self-efficacy, and ease of use are significantly associated with  
consumers’ perception toward e-payment. Peter Tobbin , John K.M. Kuwornu , (2011) in their 

research showed that Perceived Trust, Trialability and Perceived Risk were significantly 

affecting Behavioural Intention. Peter TOBBIN (2010) found that perceived Ease of Use and 

perceived usefulness were the most significant determinants to intention to use mobile money 

transfer in Ghana and Perceived Trust, Trial ability and Perceived Risk were also found to 

significantly affect Intention towards use of digital money. Elizabeth Daniel concluded that 

organization’s vision of the future, their prediction of customer acceptance, and their 

organisational culture of innovation are the most important factors in their adoption of electronic 

delivery. Prof. Dr. Hussain Ali Bekhet,P rof. Dr. Basheer Abbas Al-allak , Stated that an 
 
increase of clients’ confidence in E-statement will have a significant influence on their behavior 

demonstrated through increased usage of it and word of mouth.Tomasz StanisławSzopiński 

,(2016)demonstrates that the factors which mostly determine the employment of online banking are: 

the use of the Internet, taking advantage of other banking products as well as trust in commercial 

banks. Dr. HamzaSalimKhraim, Dr. YounesEllyan AL Shoubaki, Dr. 
 
AymenSalimKhraim(2011) suggested that the six factors; self efficacy, trailability, 

compatibility, complexity, risk and relative advantage were statistically significant in influencing 

mobile banking adoption. AyanaGemechuBultum ,(2014), concluded that security risk, lack of 

trust, lack of legal and regulatory frame work, Lack of ICT infrastructure are significantly 

affecting adoption of digital banking.SherifKamel, Ahmed Hassan , suggested that major efforts 

in building infrastructure build up, including technology and human development need to be 

taken place in order to boost the usage of internet banking. 

 

Research Methodology  
Objectives: 
 

1. To trace the theoretical frame work of the digital money. 
 
2. To analyze the impact of demographic variables on various psychological perception factors. 
 
3. To identify various psychological factors influencing consumer’sperception towards 

digitalized money 
 

5. To develop a model and validate it through using SEM for finding the impact of psychological 

factors on using digitalized money. 



 

 

Hypothesis: 
 

H1O: There is no significant relationship between psychological perception factors and usage of 

digitalized money. 
 

H2O: Gender has no significant relation with the psychological factors influencing digitalization 

of money. 
 

H3O: Age has no significant relation with the psychological factors influencing digitalization 

of money. 
 

H4o: Occupation has no significant relationship with psychological factors influencing 

digitalization of money. 
 

H5O: Experience has no significant relationship with psychological factors influencing 

digitalization of money. 
 

Research Method: 
 

The Research design of the paper is descriptive. We target equity investors for the study. Sample 

of 270 equity investors has been taken for the research on the basis of Multistage Random and 

Convenient Sampling Technique. Structured questionnaire is used for data collection. Primary as 

well as secondary data is used for this study. Analysis is done through SPSS software and 

AMOS. 
 
 
 

Analysis and Discussion: 
 

CFA of Psychological factors 

 

Table No. 1 Regression Weights 
 

   Estimate S.E. C.R. P   Label 
       

Ease <--- Convenience 1.000    

Comfort <--- Convenience .841 .223 3.781 *** par_1 

Approachability <--- Accessibility 1.000    
    

Penetrability <--- Accessibility 1.037 .116 8.905 *** par_2 
 

Comprehensibility <--- Accessibility .968 .122 7.900 *** par_3 

Consideration <--- Fees and Charges 1.000    

Commission <--- Fees and Charges 1.007 .162 6.220 *** par_4 

Assured <--- Security 1.000    
    

Soundness <--- Security 1.070 .126 8.479 *** par_5 
 

       



   Estimate S.E. C.R. P Label 
        

Reliability <--- Security .973 .126 7.722 *** par_6 
 

Surety <--- Security .864 .149 5.795 *** par_7 

Satisfaction <--- Benefits 1.000     
     

Utility <--- Benefits 1.596 .309 5.161 *** par_8 
 

Value <--- Benefits 1.636 .323 5.060 *** par_9 
 

Assistance <--- Benefits 1.558 .310 5.029 *** par_10 

Payment <--- Fees and Charges .909 .161 5.643 *** par_11 

        

 

(Source: Researcher’s Output)    

Table No. 2 Results of Goodness of Fit for Overall Model   
      

Model  CMIN P value CFI RMSEA 

Study Model  
1.590 .000 

.902 
.110    

      

(Source: Researcher’s Output) 
 

Table No.2 shows the values of goodness of fit indices and all indices meet the recommended 

values.  



From the results, it can be inferred that there are five categories of parameters that 
 

Influence the usage of digitalized money. Since, the results of CFA are coming out to be 

significant for psychological factors influencing usage of digitalized moneydecision; we can 

impute the values and can run regression on the imputed values of parameters namely 

convenience, fees and charges, privacy, benefits, accessibility. 
 

 

Regression Results taking Decision making as dependent variable.  

Model R R Square Adjusted R Std. Error of the Durbin-Watson 

   Square Estimate  

      

1 .699
a 

.489 .431 .83091 1.795 
  
a. Predictors: (Constant), convenience, Fees and charges, Privacy , Benefits , Accessibility 

 
 

b. Dependent Variable: decision-making 
 
 

 

ANOVA
a 

Model  Sum of Squares df Mean Square F Sig. 

       

 Regression 29.084 5 5.817 8.425 .000
b 

      

1 
Residual 30.378 44 .690 

  
   

 Total 59.462 49    
 
 

 

SEM Analysis:  



 
 
 
 
 
 

CMIN  

Model NPAR CMIN DF P CMIN/DF 
      

Default model 17 40.352 10 .000 4.035 

Saturated model 27 .000 0   

Independence model 12 73.261 15 .000 4.884 
      
 

Regression Weights: (Group number 1 - Default model)  

   Estimate S.E. C.R. P   Label 
       

Decision making <--- Security -.279 .091 -3.074 .002 

Decision making <--- Fees and charges -.091 .105 -.866 .386 

Decision making <--- benefits .737 .136 5.414 *** 

Decision making <--- convenience .684 .109 6.302 *** 

Decision making <--- Accessibility .701 .153 4.585 *** 
        

Squared Multiple Correlations: (Group number 1 - Default model)  

Squared Multiple Correlations Estimate 

  

Decision making .672 

  
 
 

Results of SEM and regression is coming out to be significant, thus Hypothesis H1O is not 

accepted. Thereby stating that psychological factors are influencing decision making of 

the individual towards using digitalized money. 
 
 
 

 
 

Impacting 
   

Gender 
   

Age 
   

Occupation 
   

Income 
   

Expe 
  

                  

 Variable                    rienc   

                     e in   

                     Mar   

                     ket   
                        
                      

 

Dependent 
                      

                       
                        
                         



 
                        

 Variable                       
                       
                        

                      

 Benefits    .776    1.054    1.085    .269    .086   
                      
                        

                        

 Security    .003    .239    .506    1.298    .125   
                 
            

                        

 Accessibility    .086    .427    1.350    1.822    .605   
                 
                        

                 

 Privacy    .010    2.222    1.576    .479    .530   
                 
                        

 

Fees and 
   

.189 
   

.347 
   

.438 
   

1.738 
   

.464 
  

                  

 Charges                       
                         
 
 
 
 

From all the Anova tables, it can be inferred that none of the demographic variable is 

influencing psychological factors significantly as f-statistics is less than 4 and p-value is more 

than 0.05. Hence, H2O, H3O, H4O, H5O all are accepted. 

 
 

Findings: 
 

1. There exhibits 5 psychological factors which are influencing decision making of using 

digitalized money. 
 

2. There is significant relationship between psychological factors and decision making of 

using digitalized money 
 

3. Demographic variables are not influencing psychological factors in any manner. 

 

Conclusion: 

 

Digitization is not merely a word. It is a hope and objectives for many. Half of the population of 

this country is not given opportunity to use this facility. This study has highlighted that there are 

five different psychological factors that affects the decision making of the individual while 

taking decisions relating to digital money. These factors are significantly affecting their 

decisions. At the same time, one can conclude that demographic variables are not influencing 

psychological factors in significant manner. 
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